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the soles with SALES APPEAL 


“Which brand gives me more for my money?” In the 

minds of both Retailer and Consumer, this question assumes greater 
importance, day by day! 

To be sure the answer favors your brand, add these extra selling 

features to your sales story on white (and colored) shoes! 


4 WEAR LIKE IRON... 
WALK LIKE VELVET 
ARE NOISELESS, NON-SKID 
AND NON-MARKING 


ARE WATERPROOF AND SO 
FLEXIBLE THEY NEVER NEED 
“BREAKING IN” 


LIGHTWEIGHT 


Write today for sampls AVON SOLE COMPANY 
AVON, MASSACHUSETTS 
JURSES AND PROFESSIONAL SHOES, AND FOR FORTY THREE YEARS SPECIALISTS IN FINE SOLE MATERIALS 


MEN'S WHITE ARCH SHOES SPECIFY NAPLINE MAKERS OF AVONITE, DU-FLEX AVONITE AND CUSH-N-CREPE SOLES 


not on all shoes... just the best ones 





For nearly half a century now, shoe manufacturers everywhere 
have come to Beckwith with their hard-to-solve box toe prob- 
lems and Beckwith has engineered the correct answers. 
Beckwith has over 70 types and weights of conformable soft, 
flexible and rigid box toe materials in thermoplastics, pyroxy- 
lins, and rubber-filled felts and flannels. ‘Beckwith’? means 
moulded steel safety box toes; industrial felt making, plastics 
fabrication, box toe heating equipment, and products for the 
ethical medical profession. 


OUR NEWEST LINE 


WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women's & Juveniles Women's & Juveniles Juveniles Women's & Juveniles Women's & Juveniles Men's 


BOx TOES 


Beckwith Manufacturing Company, Dover, N.H., its subsidiaries and agents: Arden-Ra shine Co. & Castex 
Laboratories, Inc., Watertown, Mass., Beckwith Mfg. Co. of Wisconsin, (Milwaukee); Beckwith Box Toe, Ltd., 
Sherbrooke P. Q., Canada, Victory Plastics Co., Hudson, Mass., Felt Process Company, Boston, Mass., Safety Box 
Toe Company, Boston, Mass. Agents: Wright-Guhman Company, St. Louis, Missouri, The Geo. A. Springmeier 
Co., Cincinnati, Ohio, Factory Supplies, Inc., Milwaukee, Wisconsin. 
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LISGTEN-@ Fu 19! 


Shoe flower boxes. A 
Jonesboro, Ark., wrote to 


woman n 

muscular 
movie star Rock Hudson, asked for 
4 pair of his old shoes, which he 
sent, She waterproofed the inside: 
of the shoes, lined them, then nailed 
them outside her window sills. Inside 
the shoes are planted petunias in full 
blossom. hod the lady, with Rock 
Hudson's shoes nestling outside her 
windows, is the envy of the neighbor 
hood, 


Free vacations. It'll come as a sur 


prise, but 7 out of 10 U. S. companies 


give employes an extra two-week: 
vacation with pay. It: figured like 
this, according to a 
Coffee breaks and other work inter 
ruptions amount to about 100 minute 
a week 20 minutes a day. In 4 year 
it adds up to 83 hours—better than 
two 40-hour weeks with pay. 


study made 


Austrian comeback. Production of 
raw hides in Austria during 1953 
totaled 18,000 tons compared with 
only 8,000 in 1948. 


leather demand has steadi y declined 


Howeve f $ore 


with the industry working at only 50 
60 percent of Cay ac ity, anda on y 60 
percent of shoes using leather sole 


now. Demand for leather industria 
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LEATHER HORSE SHOES? Well, 
not, really. They're leather boxing 
"gloves" for Silver Star, fitted here 
by his owner and trainer, before a 
horse-boxing match in California. 
Trainer Olenkamp has run boxing ex- 
hibitions between the two horses for 
the past four years. The leather mitts 
prevent serious cuts. 


teadily declining, while 
leather garments and 


belting also 
demand for 


other leather goods has shown a sub 
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stantial and consistent rise. Pattern 
seems to be the same as in the U. S. 


Voice that sells. One of Godfrey's 
program sponsors is the Esquire Boot 
Polish Co. The company had God- 
frey record a two-minute selling mes- 
sage on an unbreakable phonograph 
record, then sent one to each of 
Esquire's salesmen and distributors, 
who can now at any time hear Arthur 
Godfrey extol the merits of the 
company’s polish. 


Progress report. The Government's 
hands off’ labor policy appears to 
be paying off. In the past 15 months 
there've been only 450 strikes, a: 
compared with 700 in the previous 
15 months when the old policy pre 
vailed, 


Foot award. Supreme Court Justice 
William O. Douglas has just received 
the 1954 award of the American 
Foot Health Foundation for foot 
health consciousness because he has 
regularly demonstrated by his vigor 
ous activity and fondness for walking 
and hiking.'’ Douglas recently com 
pleted an eight-day, |189-mile hike 
along the old Chesapeake and Ohio 
canal, 
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While any thread will make a lock- 
stitch, Barbour’s linen or cotton, in combination 
with good workmanship, makes it better be- 
cause every stitch becomes a sturdy, dependable 


“peg”— literally tough as nails. 


It took long years of inventive ability to de- 


velop today’s modern sole-sewing machinery. This 
being so, why not get the best lockstitch possible from 
these remarkable modern stitching machines by using 


Barbour’s quality threads? 


THE LINEN THREAD 
by 
ag *% 


BARBOUR’S THREADS—Sinew - International and Thread Lasting Linen Thread - Backseam 
“Closing” Linen - Kantstrand and Pioneer Braided - Nylon « Red Hand - Littleway 
* Thread Lasting Cotton - Shurseam «+ Supertite Liberty - Gold Medal - Queen 
s Castle and Passaic - Ready Wound Bobbins for Littleway and Goodyear Stitehers 
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BEVERLY DIES 


for accuracy 
and clean cutting 
—always. 


Made by United at 
Beverly, Massachusetts 
Binghamton, New York 

St. Louis, Missouri 
and 
by these licensed manufacturers: 





Bee Machine Corporation — Lynn, Massachusetts 

Boston Cutting Die Company — Boston, Massachusetts 

Brockton Cutting Die & Machine Co., Inc. — Avon, Massachusetts 
Echo Supplies Company — Cuba, Missouri 

Foley and Hallquist Die Co., Inc. — St. Louis, Missouri 
Independent Die & Supply Company, Inc. — St. Louis, Missouri 
National Cutting Die Corporation — Manchester, New Hampshire 
Southern Shoe Machinery Company — Nashville, Tennessee 
Western Supplies Company — St. Louis, Missouri 
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“T” DESIGN 


is the source of Beverly Die 
strength without weight or 
bulk. It keeps a Beverly Die in 
shape for as long as it’s used. 
No cross braces are needed. 


Your cut parts fit properly when you use Beverly Dies... because Beverly 
Dies are made ‘‘on” the pattern. And you can expect this accuracy for as long 


as the dies are in use! 


The construction of Beverly Dies keeps them in shape under all conditions of 


cutting. This maintained accuracy is important to any shoe. 


You’ll find that in addition to excellent die quality, you’ll get delivery and 
economy advantages as well. To get the complete picture, call in a representative 
from your United Branch Office or one of the manufacturers and suppliers listed 


at left. Do it the next time you need dies. 


UNITED SHOE MACHINERY 
CORPORATION 


BOSTON, MASSACHUSETTS 
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EDITORIAL 





Rising Productivity Creating 
A Labor-Management Problem 


Labor Says It Deserves A Share Of The Benefits; 
Management Says Benefits Should Go To Consumers 


Th shoe and leather industry, like 
yractically all other industries, may 
[ facing a new laborananagement 
“problem.” The new bargaining issue 
rapidly coming to the fore is pro- 
ductivity. It's expected to replace the 
former main issue, cost of living and 
the need of labor to receive a wage 
scale in balance with living costs. 

Now, the basic facts are simply 
these. Cost of living has leveled off 
so that it no longer represents a 
springboard of argument in labor 
negotiations. Labor, therefore, in its 
objective to obtain a continued in- 
crease in wages, finds it necessary to 
latch onto a strong new issue——pro- 
ductivity—-because industrial produc- 
tivity or man-hour output has been 
rising at a rapid rate in recent years. 

Fundamentally, labor's argument 
is that it should receive a share of the 
benefits of this increased productiv- 
ity. Also, that increased wages en- 
able workers to purchase more goods 
and thereby maintain a higher level 
of employment and the economy in 
general, 


Management's basic reply to 
this argument is that benefits from 
higher productivity should be passed 
primarily on to consumers in the 
form of lower prices, which in turn 
increases buying and helps maintain 
a high level of employment. 

These two opposing arguments in- 
dicate an almost stalemated stand 
which could suggest difficulties ahead. 
Therefore, right now we should take 
a look at the facts and figures before 
attempting any answer. 

Output per man-hour in all indus- 
tries combined is up 30 percent since 
1947. This increase in productivity 
is substantially higher than average. 
The annual productivity rise over the 
past six years has amounted to 3.8 
percent, as compared with about 2.5 
percent “normally.” 

Now, what causes higher produc- 
tivity, whether it be in an individual 


company or in an industry? It is a 
combination of factors. 

First, improved machinery and 
equipment increases unit output, low- 
ers manpower needs, cuts manpower 
costs, 

Second, new or improved plant. 

Third, improvement in methods in 
production that give more efficient 
work flow. 

Fourth, new products, materials, 
etc., which simplify and speed up pro- 
duction, 

Fifth, increase in 
techniques. 

Sixth, greater utilization of existing 
plant facilities. Plants operating at 
full capacity have a larger buffer 
against the fixed costs that exist what- 
ever the capacity rate. In short, as a 
general rule, when business is good 
there is higher productivity than 
when business is poor. 

From the above, it’s obvious that 
both management and direct labor 
are responsible for higher produc- 
tivity. But perhaps the most influen- 
tial factor of all is the level of con- 
sumer buying or spending. We pre- 
sume, anyhow, that skills, methods 
and plant facilities will show a steady 
improvement. But for those improve- 
ments to have any payoff value for all 
concerned, plants must operate at as 
near capacity as possible for higher 
productivity to come into blossom of 
its full potentials. 


worker skills, 


Some concrete examples. In 
1948 when production had leveled off 
to a somewhat normal pace, indus- 
trial productivity showed a 4.2 per- 
cent gain over the previous year. 
While this was a wholesome step for- 
ward, due to several of the already 
cited “natural” causes, it didn’t match 
the more spectacular rate of 6.8 per- 
cent productivity increase in 1950, 
when the Korean war started. Dur- 
ing the Korean war, plants were op- 
erating at full or near-full capacity, 
and hence the upsurge in the pro- 
ductivity rate. 
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But let’s take the shoe industry 
specifically, where a more familiar 
illustration is available. In the 1936- 
4) period the output per man aver- 
aged about 1,900 pairs annually. But 
in the 1943-46 period, per-man out- 
put averaged around 2,400 pairs. 
Then, in the 1947-49 period, produc- 
tivity slipped back to around 2,050 
pairs annually per man. Came the 
Korean war in 1950 and per-man out- 
put averaged 2,240 pairs for the year. 


A conclusion here seems obvious. 
The high levels of shoe industry pro- 
duction are matched pretty much by 
correspondingly high levels of pro- 
ductivity. When plants are at full or 
near-full capacity, such as during the 
World War and Korean war periods, 
per-man output shows a very sub- 
stantial rise. This operates to the con- 
trary in slower or “normal” periods, 
such as cited above for the 1936-40 
and 1947-49 periods, 

This now brings us prettty close to 
home. Industrial economists antici- 
pate continuation of a high level of 
productivity for industry over-all. 
This productivity will stem from 
“natural” causes such as continued 
plant and machinery improvement, 
advanced skills, better methods, ete. 
It will unlikely stem from “artificial” 
causes such as war or heavy defense 
spending that keeps plants humming 
at near-capacity levels. 


Natural productivity increases 
tend to increase unemployment in one 
sense by worker displacements, but 
to increase employment in another 
sense by the flow of more products 
at lower cost or price. If productivity 
now shows another upsurge, as ex- 
pected, then a rise of 10 percent in 
industrial productivity (and sale of 
goods) will be required to hold un- 
employment below four million. 

We can’t stop progress that stems 
from increased productivity. Nor can 
we “over-price” the cost of making 
such progress by wage increases that 
out-pace the rate of productivity. It’s 
obvious that both labor and manage- 
ment have an equal stake to maintain 
business and employment at gratify- 
ing levels. 

Is there a single answer? We think 
there's one close to it: the mutual 
stake of both labor and management 
to maintain a high level of sales, and 
hence a high level of plant operation 
capacity and employment. Simple 
and fundamental? Yes, but sound 
economics always simmer down to 
fundamentals. 


Reprints of the editorial at nominai costs 
Up to 100, 10c each; 200-500, 5c each; 1000- 
3000, 2c each; 5000 or over, 1%c each 
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100% China Bristle 
Longer Lived 
Wire Wound 


Write for illustrative literature 
and prices of the full line of 


Indusco brushes 


for finishing and washing 


Here’s a better metal-core, metal-wound, brush with one- 
third more tufts to the inch. This denser brushing surface gives 
better coverage and prevents streaking in finishing. The new 
design washer is self-cleaning. It will not mat down or fill up. 
It outlasts tampico 10 to 1. 

The INDUSCO brush, developed by the inventor of the metal- 
core design, is constructed rigidly—yet is light in weight for easy 
handling. The metal core will not warp or sag and will run per- 
feetly true at all times. 

INDUSCO brushes are sealed in at the bottom so liquids 
can’t seep in from the ends and lodge underneath the wire strip. 

The bristle is set in solvent, water-, alkali-, and acid-resistant 


plastic cement. When worn the core is refillable. 


UST (rin hany 


WOODSIDE AVENUE 
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Will Ben Gold give up throne on leather workers’ union — if 


he doesn't, union may find itself out in cold. . . . Tanners’ 


Meeting sparked by younger element. 


Vie If Ben Gold goes to jail, will he step down 


as president of International Fur and Leather Workers 
Union? Consensus is that he'll remain as union head even 
though it may mean denial of National Labor Relations 
Board benefits to the union. 


Feeling that Gold won't relinquish top position 
with IFLWU based upon union’s latest appeal to 
NLRB this week. Gold’s attorneys pleaded as follows: 
“In the event that Mr. Gold's conviction should be upheld 
his removal will be effected by operation of law in view 
of the one to three-year sentence imposed, and the process 
of the law will thereby automatically be ‘effective.” 


Statement was part of appeal by IFLWU attorneys 
asking for continued use of Labor Board services in the 
union's collective bargaining agreements. It hints that Gold 
may attempt to continue as president of the union even 
from jail. Appeal came after NLRB charged union to 
show cause why it should not be denied use of the board’s 
facilities on the grounds that its president was convicted 
April 29 on charges of filing a false non-Communist afh- 
davit. 


Another possibility is that court's decision may 
be reversed by appeal court. Gold's lawyers claim he 
was convicted on the word of paid Government agents, 
some of them former members of the Communist Party. 
Several of these agents, however, were in the employ of 
the FBI. Probability is that case will drag out, Gold won't 
serve sentence for some time to come. 


But Labor Board fully expects to find leather 
union out of compliance with NLRB rules, For one 
thing, it has a precedent upon which to act. Not too long 
ago, it revoked certification of CIO United Packinghouse 
Workers in five plants after an officer, Anthony Valentino, 
was convicted of filing a false non-Communist affidavit in 


1950. 


(A: What's the latest on hoof-and-mouth 


disease? Encouraging fact is no new outbreaks have been 
reported recently. This has led officials of U. S. Depart- 
ment of Agriculture to reconsider ban on imports of Mexi- 
can cattle. Mexican border was closed in May 1953 when 
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disease broke out in State of Veracruz, about 400 miles 
south of Brownsville, Texas, after Mexico had been free 
of cattle scourge for 81 months. 


Present plans call for lifting of embargo on Mexico 
by Dec. 31 of this year. This depends, of course, upon 
no new outbreaks occuring in interim. Agriculture Depart- 
ment has done magnificent job in keeping hoof-and-mouth 
disease from these shores, considering that few other cattle- 
raising countries over the world are free of it. 


Curiously enough, eradication of disease from another 
U. S. neighbor had little effect upon domestic market. After 
outbreak in Western Canada early in 1952, Canadian ex- 
ports of beef cattle fell to nil. Last year, Canada sent only 
325 cattle to the U. S. during the first four months. This 
year, it sent a total of 15,045 head by the end of April— 
hardly a dent in the market here. Overall effect has been 
solely to boost cattle prices in Canada. 


General feeling at Tanners’ Council 
spring meeting much better than it would have been 
without business stimulus provided by Popular Price Shoe 
Show. Rather than being pessimistic over slow leather sales 
in first quarter this year, tanners were optimistic over sales 
to come. Theme of meeting was how to sell more leather 
through better merchandising. 


Noticeable at Tanners Meeting was almost com- 
plete domination of speaking agenda by younger 
tanners. One of most impressive parts of general meet- 
ings was merchandising clinic held on first morning. Here, 
speakers were Si Foot of S. B. Foot Tanning Co., Ed Fitz- 
gibbons of Ashtabula Hide and Leather Co., and Ralph 
Pope, Jr., of Northwestern Leather. Older tanners were 
mightily impressed with approach of “younger generation” 
to leather merchandising. 


Style show of tropical leathers held on second morn- 
ing was a welcome innovation, gave real lift to meeting. 
Use of tanners’ wives and tanners as models was another 
master touch. Good chance Council will repeat style show 
idea at future meetings. Gives tanners the opportunity 
to see what the end product really looks like, how it can 
be merchandised, tied in with complete wardrobe 
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The only no core, no shell, 
all-nylon bobbins. 


Guaranteed to give you faster, 
smoother, increased production 


in your Fitting Room. 


HE MBO) 


ALL-NYLON SOBBINS ¥ 


When a NYLON BoBBIN is so new and revolutionary 
that it’s granted a United States Government Patent 
. IT Must BE Goop! 


That’ WHY YOU Owe 

HEMBOBS u g 

1? jour oO Fitt 

HEMBOBS SAVE TIME... seconds, minutes, hours of 
wasted bobbin-changing time! 


HEMBOBS INCREASE PRODUCTION ... operators turn out 
more shoes in less time than ever before! 


HEMBOBS GIVE MORE YARDAGE... 
than ordinary bobbins! 


HEMBOBS SAVE MONEY... every bobbin is 100% perfect 
—every yard is productive...no metal shells 
to purchase—no winders to adjust! 


up to 50% more 


May we prove this to you! One of our Thread Engineers will 
be glad to call with free samples for your own machines. 


May 22, 1954 


SEAMS BETTER BECAUSE IT IS BETTER 
ns 


EMINWAY 
ARTLETT z= 


The Heminway & Bartlett Mfg. Co., 500 Fifth Ave, New York 36, N. Y 
Sales Offices: Chicago, Philadelphia, Boston, St. Louis, Cincinnati, San 
Francisco, Los Angeles, Charlotte, N. C., Gloversville, N. Y. Foreign Agent 
Turner, Halsey Co., inc., 40 Worth Street, N.Y., N.Y. Cable Address: THECOTEX 
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DERMABATE 
COMPOUNDS 


AMEREX FILLER COMPOUNDS 
AMEREX LIQUID EXTRACTS 


Barrentans 

Hemlock, Oak, 
Mangrove, Stainless 
Sumac, Ordinary Sumac, 
Quebracho, 

Rapid Tan 'G' 

Special Dipping Extracts 


And Barrentan Blends Leather Today, Yesterday, 


AMERICAN 
EXTRACT 
CO. 


PORT ALLEGANY, PA., U.S.A. 





and Always!!! 


Canadian Representative 


The McArthur Chemical Co. Ltd. 


640 ST. PAUL ST., W. 140 LIBERTY ST.. W. 
MONTREAL TORONTO 


Worid Representative: 
Getz Bros. & Company 
SAN FRANCISCO, CALIF. 
Manufacturers of the largest variety of Domestic and 
Foreign Barks in the U. S. A. 
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Leather’s in style 


with the ladies 


... thanks to chemicals 


Leather’s beauty has turned up stronger than ever 
in all kinds of clothes for women. Comfort and 
durability, too, have something to do with the high 
regard for leather. When people want something 
that’s luxurious, has a certain sheen and feel, 
they will always turn to leather for qualities no 
synthetic can ever attain. DIAMOND Technical Service 
and Chemicals have a hand in this because they 
help tanners turn out leather of uniformity (DIAMOND 
Chemicals are laboratory controlled), with lower 
tanning losses, and at a cost that is so little for 

all the important results. 

Quick delivery from eight warehouses. Nine 
convenient sales offices. Expert advice from your 
DIAMOND representative who is well trained in 
leather chemistry, and backed by DIAMOND 


Technical experts. 





I 
DIAMOND —— 


DIAMOND CHEMICALS 
FOR THE LEATHER INDUSTRY 





CHEMICALS 
DIAMOND ALKALI COMPANY + CLEVELAND 14, OHIO = ® 
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for richer-looking | leathers...to help deliver more sales 


you can depend on 


TIGER BRAND oils and greases..for 


Cn clusirely fot the Tanning duty 
~ SE? SALEM OIL & GREASE CO. 


BLUBBER HOLLOW SALEM, MASS. 
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There are 18 frames or pasting plates in 
this installation by SPECO, using a minimum 
of space and providing complete controi 
of temperature and humidity. Sliding doors 
give free access to frames. There is com- 
plete housing for all items. 


HERE’S SPECO’S ANSWER. . on roccunc 


(or PASTING) FOR THE SMALL TANNER OR FOR LIMITED 


PRODUCTION... 
W herever space or production requirements for 


TALK IT OVER pasted or toggled leather are limited, you can still 
WITH SPECO... have all the advantages of the standard SPECO 


pasted leather system on a smaller scale. 





© If you want to bring costs down 


and hold them down, let SPECO b 
engineers analyze your operations, The same interchangeable plates or frames, the 


show you time and cost compari- same fine quality of pasted or toggled leather, the 


sons, and recommend the exact P , . : ; 
S0GCEY legend tac quar’ tener’, same increased yield . . . Toggling at its best! 


regardless of its size. Remember, : 

SPECO is the pioneer in pasting The smaller SPECO units handle all types of leather 

efficiency. from splits to quality calfskins. No stains. No edge 
curling. Air circulation with positive control. The 

ultimate in engineering, installation and operation. 








company, inc. 
PARK RIDGE, ILL. 


EXPORT REPRESENTATIVES 


WOLFF INTERNATIONAL, INC., 
2577 N. TEUTONIA AVE., | 
MILWAUKEE, WIS. >” 
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) Lol] a) ©) W ted Yok toys 


— and proved for 40 years — Diamond A is recognized as the Tanners’ 
standard sponging and washing compound. 


Here's why. Diamond A does a double job — (1) It prepares sole leather for 
rolling and protects the grain. (2) Used as a dip after rolling, it toughens the 
grain and improves color and finish, 


Why delay? Let the Borne, Scrymser representative give you full particulars 
on Diamond A. You'll agree it's in a class by itself. 


" OTHER BORNE, SCRYMSER SPECIALTIES 


(Get the Facts about These, Too!) 
COMPOUND for WHEELING 
(A COMPOUND for SPONGING 


Supreme A Compound 
Bretolene * Saxon Oil 














BORNE, SCRYMSER COMPANY — tuizasety. ns + CHARLOTTE, NC 
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1. Is the supply of Mead Chestnut Ex- 
tract adequate? 


Decidedly yes. Recent surveys show that 
there is enough chestnut wood in our forests to 
serve the leather industry for many years to 
come. Huge chestnut stockpiles, such as the 
one shown above, are converted under chem- 
ical control at five extract plants, insuring a 
steady supply of Mead Chestnut Extract. 


2. Why is Mead Chestnut Extract pre- 
ferred over other tanning agents? 


Mead Chestnut Extract is a superior tanning 
material, made by America’s largest producer 
of vegetable tanning extracts. Repeated experi- 
ence has shown: 

A. Chestnut tanned leathers do not oxi- 
dize, darken on exposure to light, or develop 
an uneven color on aging, as do leathers tanned 
with many other materials, vegetable or 
synthetic. 

B. Since the tanning system demands 
acid, the use of chestnut, with its plumping 
acidity, saves you money. 

€. Mead Chestnut Extract eliminates up 
to 28% of leachhouse losses. 


THE MEAD CORPORATION 


fannin Extract Division, Lynchburg, Virginia 


This is only a portion of the many stockpiles of chestnut 
logs that insure a continuous supply of Chestnut Extract. 


D. There are no hidden costs. When you 
use Mead Chestnut Extract, no time- and 
money-consuming preparation is required. 


Ask about Mead Cold Soluble Chest- 
nut Extract for retanned leathers. And—for 
more pounds of plumper leather—standardize 
on Mead Chestnut Extract. 


IT’S A FACT! 


Mead Chestnut Extract will produce more 
pounds of plump leather per unit of tannin 
than any other tanning material. 
Vegetable Tan Yard Yield 
Tannin (white weight basis) 
Chestnut Wood Extract 67% 
lanning Material A 61% 
lanning Material B 63% 


Calculate your tanning material costs on a 
leather basis as well as on a tan unit basis. 
Mead Chestnut Extract, producing four to 
six pounds more leather, means positive 
savings. 
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FULTON 


W hen 4 out of every 5 of the nation’s leading tanners 
specify a machine it has to be good! And that’s how popular 


the FULTON COUNTY OSCILLATING BUFFER with 
pneumatic* opening and closing is with leading manufacturers. 


This precision-engineered machine is designed to perform 
superb buffing and snuffing . . . one simple operation buffs 


~ - a side or a hide . . . and will increase production by 12%. The 
Scll a t l ll g Jenkins metal core brushes last longer, perform better; the 
' machine’s sturdy, lifetime construction assures years of repair- 

free operation at minimum upkeep-cost; just two turnbuckles 


to set and the finest buffer in the industry is ready to go to work 
for you. It’s available in 40, 50 and 60 inch widths. 

With Fulton “Toe Control,” fatigue is decreased as pro- 
duction is increased. It can be custom-fit to accommodate your 


th rs * operator . . . high or low, left or right for most convenient opera- 
mcumatee tion. And in most cases, Fulton engineers can convert your 
” “ | present equipment to oscillator type machines and install “Toe 
BE Control” — all at surprisingly low cost with no wait for delivery. 
Please write for all particulars. 


optional at slight extra cost 


Machine & Supply Co. ue. 


71 WEST FULTON STREET + GLOVERSVILLE, NEW YORK 


Overseas Re presentative—WOLFF INTERNATIONAL, INC., 2577 North Teutonia Ave., Milwaukee 6, Wis. 
Eastern Representative—GEORGE FROMER CO., INC., 27 Walnut Street, Peabody, Mass. 
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Specifically created to impart uniform interior coloring 
and full elk character. Today's casual leathers 
require Igenal Browns to provide a broad range of 
browns and tans of unexcelled color performance 
when combined with surface dyeing direct and acid 
dyes to produce present day high-fashion color styling. 


IGENAL BROWNS PRMA and PGMA assure- 


@ Uniform penetration 
@ Slow exhaustion 


e Very level dyeing properties on chrome 
and alum tanned leathers 


e Compatibility with all surface dyeing 
acid and direct dyes 


Technical service on your leather coloring problems 
will always receive our prompt and efficient attention and 
we invite your valued inquiries. 


fom Research, to Reality 


GENERAL DYESTUFF CORPORATION 


A SALES DIVISION OF GENERAL ANILINE & FILM CORPORATION 


435 HUDSON STREET+ NEW YORK 14. NEW YORK 


BOSTON * CHARLOTTE * CHATTANOOGA * CHICAGO * NEW YORK + PHILADELPHIA + PORTLAND, ORE + PROVIDENCE + SAN FRANCISCO 
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STAINLESS STEEL TANK TRUCKS 


} 


EST. 1924 


for the fastest service on the best products 


Quebracho Extract 


Solid — Liquid — Spray Dried 


Sulfonated Oils 


Sperm — Neatsfoot 


Chemical Specialties 


Penetan, Actrasol SS and LS, Resista 111 


ARTHUR C. TRASK CO. 


4103 So. LaSalle Street, Chicago 9 
CABLE: Actrosk TELETYPE: CG 1478 
TELEPHONE: BOulevard 8-2030 
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The Magazine for Executtves 


SELLING THE SIZZLE 


Tanners Told To Go “All Out’ 
In Merchandising New Leathers 


New Approaches To Promotional Programs 
Hold Spotlight At Spring Meeting 


The tanning industry must not only 
keep fully informed on the needs of 
its potential markets at all times but 
must explore every possible kind of 
live merchandising technique in its 
effort to sell these markets. 

This was the keynote theme stressed 
by speakers at the Spring Meeting 
of the Tanners’ Council of America 
held May 13-14 at the Bedford 
Springs Hotel in Bedford, Pa. Well 
over 300 members and wives along 
with members of the allied trades 
from over the country showed up for 
the two days of general meetings and 
activities. 


Erhard H. Buettner, president of 
the Tanners’ Council and Pfister & 
Vogel Tanning Co., officially wel- 
comed the gathering in his president's 
address. Buet!ner emphasized diffi- 
culties encounlered by tanners today 
because of the development of two 
distinct raw material markets—‘‘one 
domestic and the other the world 
market.” 

Tanners who obtain a good part 
of their hides and skins on the world 
market must operate at levels incon- 
sistent with the regular pattern of 
cattlehide tanners, he said. 

Buettner pointed out that the in- 
creasing U.S. domestic hide supply 
which last year jumped another five 
million hides indicates the beginning 
of “a new level in domestic slaughter.” 
He pointed out that the adjustment of 
domestic tanners to this long-term 
situation could be facilitated if other 
nations would help eliminate trade 
barriers over the world. 
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Gilbert Hahn, president of the 
National Shoe Retailers Association 
asked year-round support from tan- 
ners for “The New in Shoes” pro- 
gram sponsored by the retailers and 
the National Shoe Manufacturers As- 
He declared that sper ial 
ized programs running throughout 


sociation. 


the year were needed in addition to 
the current semi-annual promotions. 

A top-notch public relations man 
with offices in New York but able to 
travel over consumer centers to con- 
tact both dealers and local news- 
papers is needed to put a “grass 
roots” program over for the entire 
industry, Hahn said, 

Dr. Heinz Kk. Luedicke, editor of 
the New York Journal of Commerce 
and by now a regular speaker at the 
the Tanners’ spring sessions, told tan- 
ners that the business outlook for the 
remainder of 1954 and into 1955 is 
promising provided the Government 
allows business to run its own course. 
He cited increasing population and 
production as basis of his opinion. 

Ralph De Toledano, 
editor of Newsweek, painted a gloomy 
picture of the international situation, 
stated that the U. 
a series of triumphant defeats over 
\ determined 

cannot be 


associate 


S. has “enjoyed” 


the past nine years. 


foreign policy which 
changed overnight for political whims 


was his antidote. 


Rounding out the first morning's 
session was a merchandising clinic 
featuring Silas B. Foot, president of 
S. B. Foot Tanning Co., Red Wing, 


Minn.; FE. S. Fitzgibbons, president 
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of Ashtabula Hide and Leather Co.., 
Ashtabula, O.; and Ralph L. 
Jr.. executive vice pl sident of North 


Pope, 


western Leather Co., Boston 

Foot pointed out that no matter 
how good their leathers are, tanners 
are handicapped unless they know 
exactly what their customers need at 
any particular time. “The leather 
salesman can fill this need for the 
tanner,” said Foot. “He can act as 
a supplier of customer information, 


kinds of 


leather are needed and when they are 


advise the tanner what 


needed.” 

Fitzgibbons also stressed the ne 
cessity of tanners getting out and 
selling their products via modern 
merchandising techniques, He said 
that continuing competition to leather 
from synthetic materials must be 
expected and met intelligently at all 
times, 

The president of the Upholstery 
Leather Group described how ofl 
cials of his company had helped re 
vitalize and expand their own market 
by approaching the right buyers with 
the right material. “Evaluate you 
product and incorporate its advan 
tages in your selling story,” he told 
listeners. 


Pope deseribed the difliculties of 
the tanner in obtaining hides and 
skins of uniform quality and con 
dition in his attempt to merchandise 
top quality leathers. He urged a pro 
gram to improve hide quality and 
assure tanners of a product they 
could rely upon when they ap 
proached their customers 

Hides are more than just a by 
produc t. he declared. “We must have 
raw material that makes 
leather. And we can't do that by 


quality 


converting junk.” 
In a distinct departure from pre 
second day “ 


vious meetings, the 


session was devoted largely lo a 
fashion show presentation of tropical 
leathers Capsule d from a recent New 
York showing by Leather Industries 
of America, the event featured lastest 
innovations in men’s and women’s 


21 





leather shoes and apparel for summer 
wear. 

Another highlight of the event 
was the use of models “recruited” 
from guests rather than the usual 
professional models, New women’s 
fashions were presented on the stage 
and runway by Mrs. Julian B. Hatton, 
Jr., Mrs. Ralph L. Pope, Jr., Mrs. W. 
Thomas Newman, Mrs. C. David 
Wilson and Mrs, William Katzenberg. 
E. G. Smith and Donald H. McCree 
did the honors for men’s styles. Com- 
mentary was by Billie Gould, fashion 
director of Leather Industries of 
America, and George Meally of The 
Ohio Leather Co. 


Speakers at the tropical leather 
showing included Irving R. Glass, 
executive vice president of the Tan- 
ners’ Council; Walter Kraus, director 
of Leather Industries, Clayton Van 
Pelt, president of Leather Industries, 
and Julian B. Hatton, Jr. of Eagle- 
Ottawa Leather Co., Grand Haven, 
Mich. 

Glass cited how the past few weeks 
have seen a turnabout of the shoe 
retailers’ trend toward “chin to 
mouth” buying. “Some have actually 
been doing business on a sample 
basis,” he added. The awakening of 
retail sales since Easter has made it 
necessary for retailers as well as shoe 
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CORPORATION 
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Importers and Processors 


Exclusive Agents: 
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Raw Tanning Materials From All Parts of the World 


Subsidiary: THE TANNIN CORPORATION of MASS. Office & Plant: Peabody, Mass. 
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manufacturers to have merchandise 
on hand to take care of growing 
demand, he said. 

“Today, the entire industry is op- 
erating on a small inventory basis,” 
Glass said. “ Retailers are insisting 
upon minimum inventories of shoes 
while shoe manufacturers are doing 
the same with leather in order to be 
in a position to take advantage of 
quickly changing fashions.” 


Glass emphasized that if tanners 
remain awake to their opportunities 
today, there is no reason why con- 
version of hides and skins into 
leather should not be done “on a 
profitable basis in 1954.” 

Hatton pointed out importance of 
tannery research at this time in 
order for tanners to keep abreast of 
consumer demands and _ rapidly 
changing styles. He stated that since 
such research could not be done 
adequately upon an individual basis, 
tanners should cooperate in the 
Council’s efforts to direct research 
into the more important channels. 
“Cooperative research offers indivi- 
dual tanners the opportunity to get 
the answers that can expand their 
sales and put new life into their 
profit margins.” 

Judge Van Pelt described the role 
played by LIA in helping the tanning 
industry to merchandise both leathers 
and the goods produced from 
leathers. 

Both afternoons of the meeting 
were given over to the annual golf 
tournament (see scores in following 
pages) while the President’s Recep- 
tion followed by a banquet and en- 
tertainment topped off the first day of 
the meeting. 


Hides To Yugoslavia 


The Foreign Operations Adminis- 
tration has announced it will finance 
the export of $600,000 worth of 
cattlehides for Yugoslavia. Source 
of the cattlehides is to be either the 
U. S. and its possessions or Canada, 
at the option of the buyer, FOA said. 

Contract period is May 12 through 
Sept. 30, and the terminal delivery 
date Dec. 31 of this year. 

The FOA also announced it is 
financing $200,000 worth of upper 
leather for Formosa, the base of 
Chiang Kai-Shek, and his armed 
forces. Lining and patent leather are 
excluded. 

The source of the leather is to be 
the U.S. and its possessions, Canada, 
European countries taking part in 
the foreign aid program or Israel, 
at option of the buyer, FOA said. 
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ATTLE blends in any de- 

sired proportion with all 
other tannins, either pyrogal- 
lol or catechol. By variation 
of the conditions in use, it 
can impart to leather the 
properties usually associ- 
ated with other tanning 
materials. 


Wattle Extract is suitable 
for use alone or blended with 
other materials for the pro- 
duction of soft, supple sheep- 
skin leather, vegetable upper 
and upholstery leathers, and 
firm finders’ leather requir- 
ing a high degree of tannin 
fixation. 
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KENYA WATTLE MANUFACTURERS ASSOCIATION 


Nairobi, Kenya, East Africa 


SOUTH AFRICAN WATTLE EXTRACT MFRS. ASSO. 


Pietermaritzburg, Natal, Union of South Africa 
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PRESIDENT’S REPORT 


Cooperative Projects Essential 


To Tanning Industry Progress 


Opportunities To Develop Many New Markets; 
Rising Hide Exports Cited As Serious Problem 


By Erhard H. Buettner 


President, Tanners’ Council 


The Highlights: 

Consistently inadequate profits are 
to be questioned. 

Retain competition, but some proj- 
ects such as leather promotion and 
industry research must be tackled on 
a cooperative basis. - 

New markets for leather are beck- 
oning, but the industry must first do 
a market-probing job, then make the 
most of opportunities. 

The leather industry's raw material 
markets are splitting into two distinct 
sections, domestic and international, 
with serious problems mounting for 
the domestic branch. 


Condensation of talk before Tanners Spring 
Meeting, Bedford, Pa., May 13 


I believe in profit as a measure of 
success. I cannot subscribe to loss 
operations and what is paradoxically 
called profit-less prosperity. Without 
profit there can be no growth, and 
without growth, our industry cannot 
be a vigorous force in our techno- 
logical age, and cannot contribute its 
share toward our standard of living. 
Any industry which habitually suffers 
from inadequate returns should 
analyze itself before finding fault 
elsewhere. 


Competition is the keystone of 
American business. Competition, how- 
ever, does not exclude cooperative 
effort on matters of legitimate mutual 


interest. For an industry such as 
ours, that kind of cooperation is 
essential, if we are to practice up-to- 
date business functions in an up-to- 
date manner. 

What company in the leather busi- 
ness is large enough to do an effective 
public relations job for leather on its 
own? How much technical research 
can any of us afford individually com- 
pared to what we can do united? 
Without wanting to detract from the 
efforts and real achievements of our 
tanners and chemists in many com- 
panies, | consider it an obvious neces- 
sity for any industry such as ours to 
tackle major problems of mutual 
interest on a collective basis. 





Prime Importers of 


Quebracho 


Wattle 


French Chestnut 


in Solid and Spray Dried Form 


Extracts 


Shoemaker: drawing by J. W. Wallander 1862 


TANIMEX CORPORATION 


Empire State Building 


New York 1, N.Y. 
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To some extent we in the tanning 
industry have at times suffered from 
a lack of perspective. As the country 
has grown and new products and in- 
dustries have come into being, the 
relative position of tanning was 
bound to change, that certainly was 
inevitable. Our markets, just like 
others, have changed with new habits 
and new standards of living. 

It does not follow, however, that 
opportunities in this business have 
been reduced or are more limited. 
On the contrary, | believe that oppor- 
tunities for leather increase in direct 
proportion with the growth of the 
country, and the diversification of 
industry and trade. It is up to us 
to find and to make those oppor- 
tunities. How many of us, for 
example, practice what is an every- 
day activity in other industries 
market research and market analysis ? 


This industry is only beginning 
to realize the size and profitability 
of opportunities before us. We have 
through Leather Industries of Amer- 
ica achieved a renaissance, so to 
speak, and have stepped out to be 
style leaders rather than followers. 
A new pattern has been molded for 
effective merchandising and market- 
ing. Intimately connected with this 
new and sound approach to selling 
is process and product development. 

If we are, as an industry, to 
exploit our potentialities to the fullest 
and to give Leather Industries of 
America and what it stands for the 
greatest possible emphasis, we can 
no longer neglect the inseparable 
companion to our co-operative pro- 
motion efforts—-technical research. | 
hope that this year we can act as 
decisively as the industry did two 
years ago when it organized LIA. 
[ hope and believe that we can 
revitalize the concept of technical 
research, and by joining together as 
we did in LIA, that we find the ways 
and means to produce the finest 
leathers more efficiently and to market 
them more profitably. 

Research can and should be con- 
sidered realistically as a dollar-and- 
cents investment for the sake of con- 
tinuous returns. There need be 
nothing abstract or academic about 
research in the tanning industry. It 
can and should be down to earth, 
practical and tailored to our needs. 
Above all, the cost to any of us in- 
dividually can be so negligible that 
failure to support the search for a 
solution of our technical problems 
would seem inexcusable. 


Last fall the President of the 
Council referred to the phenomenal 


increase in the Cattlehide supply of 
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the United States as having created 
a complete shift of the center of raw 
material gravity. The repercussions 
and consequences thereof for tanners 
in every division of the industry and 
for world markets have only now 
begun to be fully realized. 

One of these consequences for this 
industry has been the development 
of two separate and distinct raw 
material markets—-one domestic and 
the other the world market. We have 
had a gap between the two wider 
and more persistent than anything 
ever experienced in the past. Those 
divisions who must purchase a very 
substantial portion of their raw 


material supply in world markets 
have been forced to operate at levels 
inconsistent with the pattern of the 


cattlehide tanners. 


In the past we have always as- 
sumed that supply and demand tend 
to keep all raw material markets in 
line. The present distorted situation 
has maintained much longer than 
anyone can deem normal and it has 
caused the greatest problems for 
many tanners. | do not remember a 
time when there existed such extraot 
dinary extremes in the position ol 
the various branches of our industry. 
Those extremes are almost completely 





hydraulic pressure. 


New: The Only Tanning Machines in 
the World with the Hydraulic Feeding 


Plus: Hydraulic Opening and Closing, hydraulic grinding, hydraulic reverse motion, 


Tremendous Savings. Greatest capacities: feed speeds up to 170 feet 
per minute. Six easily adjustable different feed speeds. 








Luigi RIZZI & Co., S.p.A. 
MODENA, ITALY 
Established 1857 














Spare parts and servicing: 


270 PARK AVENUE 





The Fully Hydraulic Setting Out mach, 


with the EXCLUSIVE Hydraulle Reverse Motion 


Tanning machines of superior quality for ALL types of leather: Flesher, 
Setting Out, Unhairing, Scudding, Wringer, Shaving, Rapid Buffing, 
Splitting, Cheeking, Staking, Glazing, Buffing, Measuring. 


NEW ENGLAND: F. B. Harris, 480 Union Street, Lynn, Mass.; 
OF NEW ENGLAND): James Yocom and Son, 145 N. Second Street, Philadelphia 6, 
Pa.; WISCONSIN; J. C. Buseh Co., 158 So. Barclay Street, Milwaukee 4, 
WEST: Haberkamp-Grass Machine Works, Inc., 157 Wendell Street, Chicago 10, 1 


Sold exclusively through 


MONTELEONI, INC. 


EAST COAST (SOUTH 


Wis.; MIDDLE 


NEW YORK 17, N. Y. 
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costs no e to get the proven winner in wringers— 

e 0 Hydraulic Continuous Feed Wringer— 

tes the mechanical clutch and all of the extra labor 

isfaction a goes along with that kind of obsolete 

equipment. Get) the Stehling Hydraulic Continuous Feed Wringer for 

absolute unlfagmity of moisture content at all times, for simplest 

sleeve changing, and for positive continuous operation, 

improved product and lower cost production. Let us show you 

real efficiency in wringer operation — write today! 


The STEHLING HYDRAULIC 
CONTINUOUS FEED WRINGER is increas- 
ing profits every day for tanners. 

It can do the same for you. 

Ask us to prove it! 


CHAS.H.STEHLING CO. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. — 
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attributable to the great change in 
our domestic cattlehide resources. 

Last year our domestic hide supply 
increased some 25-30 percent, or a 
total gain of some five million hides. 
Even more important, the sudden 
expansion of supply cannot be 
regarded as a temporary situation, 
but rather as the beginning of a new 
level in domestic slaughter. I have 
little doubt that new eating habits 
plus farm price controls, not to forget 
the capital gains tax—have all played 
a part in the expansion of our herds 
and with it of the domestic kill. 

We can only assume that the over- 
all change in the total supply and 
demand picture in the entire world 
market must sooner or later iron out 
the gaps and inconsistencies which 
are so pronounced today and 
reestablish a proper balance. That 
process of adjustment could most 
certainly be expedited if other coun- 
tries would actively support ihe 
elimination of trade restrictions and 
artificial barriers in the international 
hide, skin and leather trade. 


It is no surprise, for example, 
that tanners in some West European 
countries can well afford high world 
hide and skin prices when they are 
well protected against our competi- 
tion by outright import embargoes 
on leather, and when they can sell 
here with the help of tax discounts 
if not outright subsidies. 

For the sake of temporary and 
selfish gain those countries postpone 
the advantage to tanners all over the 
Free World that lies in freedom of 
trade and a return to normal world 
markets. 

The new plateau in domestic cattle- 
hide supply, with its heavy burden 
and problem to many tanners, never- 
theless must bring opportunities to 
the industry. 

They are opportunities for market 
expansion—and for profitable prod- 
uct development for the huge poten- 
tial demand of the American con- 
sumer. And, granted an open door 
and the elimination of trade restric- 
tions abroad, there are opportunities 
for foreign trade in leather. 


SPURT TO COME 





April Shoe Output 


Continues Decline 


Shoe production during April 1954 
totaled some 42.1 million pairs, the 


Bureau of Census reported this week. 
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This was |] percent below March 
production of 47.1 million pairs and 
some six percent, or almost three mil- 
lion pairs, below April 1953 produe- 
tion of 44,968,000 pairs. 

The Census Bureau, in releasing 
the preliminary figures for April, 
pointed out that the decline in April 
followed the usual seasonal pattern. 

Footwear shipments during April 
amounted to 40.1 million pairs valued 
at $145 million. This compares with 
shipments in March of 47.5 million 
pairs valued at $174.3 million. 

April production this year com- 
pares favorably with that of April 


1952, a more normal year than 1953, 
When some 43,082,000 pairs were 
produced, April 1953 
totaled 43 million pairs valued at 
$156 million, 


shipments 


Men’s dress shoe output in April 
amounted to 6.4 million pairs, three 
percent below the 6.6 million pairs 
of March 1954. Women’s dress and 
work shoe output amounted to 13.3 
million pairs, or 13 percent below 
March output of 15.2 million pairs. 


Production of all other footwear 
during April was 11 percent below 
March, the Bureau concludes, 





industry. 


saleable. 





BETTER 
LEATHE 


F.. 74 years the name of MARDEN 
has stood for PROGRESS in the pro- 
duction of better oils for the tanning 


Today the third generation offers the 
experience of the past coupled with con- 
stant experimentation and research to 
help make your leather better and more 


Member of Leather Industries of America 


MARDEN-WILD CORP. 


500 COLUMBIA ST., 
MARDEN-WILD OF CANADA, LTD., HALIFAX, N. S 


SOMERVILLE, 


MASS. 
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INCREASE SHOE SALES 





“New In Shoes’ Program Is 


In Need Of Much Expansion 


Opportunity To Operate On A Year-Round Basis 
With Additional Promotions, Increased Publicity 


By Gilbert Hahn, President 


National Shoe Retailers Assn. 


The Highlights: 

The "New In Shoes” Program has 
brought remarkable results in com- 
parison with the relatively small out- 
lay in costs. But it is a program in 
need of expansion. 

Proper fitting for children is one 
idea; promotion of men’s shoes is 
another—each as specific projects. 

Shoe promotion must be on a per- 
manent, year-round basis with a per- 
manent staff to attend to the pub- 
licity activities. 

The shoe industry—all branches in- 
cluding the tanners—must partici- 
pate in this program with coopera- 
tive financing. 


Condensation of talk before Tanners Spring 
Meeting, Bedford, Pa., May 13 





I admire the leather publicity cam- 
paign you are presently conducting. 
The advertising has been good and 
while it is not the type of advertis- 
ing wherein the results are readily 
apparent, we surely are selling more 
shoes made entirely of leather. 

Just last week in New York I 
attended a meeting of the retailers 
group of the Promotion Committee. 
That committee is evenly divided 
between members of the National 
Shoe Retailers and National Shoe 
Manufacturers. It has been in exist- 
ence several years. 

Certainly all of us are only too 
familiar with the per capita consump- 
tion of shoes and the decreasing part 
of the consumer’s dollar that goes 
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Wherever fine embossing and smooth plating 
is done you will find a Sheridan Press doing it 


best and most economically. 


Sheridan Presses are 


engineered to meet the most exacting requirements 


of the tanning industry. 


129-185 LAFAYETTE 8ST. 
NEW YORK 





00 W. JACKSON BLYD. 
CHICAGO 


62/64 HIGH HOLBORN, LONDON, W.C. 1, ENGLAND 


T-W-&C-B- 
SHERIDAN COMPANY 


Established 1835 


183 ESSEX ST. 
BOSTON 
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into footwear. Nor is it necessary to 
point out that tanners, shoe machine 
companies, shoe manufacturers, allied 
industries, retailers, share alike in the 
public’s interest or lack of it, in our 
merchandise. 


So this Promotion committee 
is working for all of us in attempting 
to make the American Public more 
shoe conscious. For about two years, 
the Promotion Committee has been 
sponsoring the semi-annual shoe open- 
ings under the title of “New in 
Shoes.” This committee has been 
literally operating on a shoe string. 
For a surprisingly small sum, donated 
equally by the National Shoe Retail- 
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ers Association and the National Shoe 
Manufacturers, a national campaign 
has been conducted that has covered 
the country from coast to coast. 

These Spring campaigns were con- 
ducted in nearly 200 cities and towns. 
756 newspapers requested editorial 
copy, mats or other material. In addi- 
tion to thousands of ads featuring 
the “New in Shoes” by dealers in 
these cities, the local papers devoted 
sections and countless editorial 
columns to talking shoes for the entire 
family. Surely a repetition of this 
each six months is bound to make 
people think more about shoes. We, 
the retailers, are very hopeful that 
this program will be continued and 
expanded. 

To get back to our retailers’ meet- 
ing in New York, it was to this 
project that we were directing our 
attention. For some time many of us 
have felt that this program should 
be expanded. We want not only the 
semi-annual openings that cover a 
week or two, but we want specialized 
programs running throughout the 
year, 

For instance, proper fitting for 
children is not only a shoeman’s 
problem, but certainly a matter of 
national concern. Promotion of shoes 
for men is so essential that there can 
be no question that combined effort 
in that field is urgently required. 
Here are only two fields besides the 
ever-needed try for more style in all 
divisions. 


To carry on such a program 
money and organization are the 
requirements. But we are not talking 
about either big money (when the 
magnitude of the job is considered) 
nor big organization. Much of the 
work will be done by the dealers in 
the various communities. That is 
the way it is being done now—you 
might appropriately call it a “grass 
root” campaign. 

But to do the job right, a live-wire 
public relations man is needed in New 
York to head it up. He should have 
just one or two able assistants and a 
small office. Much of his time should 
be spent travelling around the coun- 
try contacting dealers and news- 
papers. Newspaper cooperation in 
many cities is hard to get, so this 
man must be an expert in that field. 
In each city he should solicit the help 
of the dealers, particularly those who 
advertise extensively. At the national 
level he will go after big magazines 
for editorial publicity and after the 
first year his office should head up 
the drive for supporting funds. 

So this committee of retailers, 
which incidentally consisted of some 
of our most progressive merchants, 
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and who were all from different 
cities, enthusiastically endorsed my 
request to present this program to 
you for your earnest consideration. 

Gentlemen, | am a great believer 
in advertising, but you have demon- 
strated that you are, too. If you see 
fit to get behind this campaign along 
with shoe machine companies, shoe 
manufacturers and shoe retailers 
and stick to it—it will surely produce 
results. Furthermore, with hundreds 
of interested business concerns con- 
tributing, the cost to each will be 
extremely small. 


There will be “free riders,” as 
there are in all voluntary fund-raising 


campaigns, but surely the wheels of 
progress cannot be speeded up unless 
such tactics by a few are overlooked. 
If anyone can come up with a better 
scheme, the retailers will Zo along. 
All we want to do is to get going! 
This is not a drive to help a sick 
industry. Far from it! The shoe busi 
ness is good and I am sure that the 
leather business is also. But we want 
to make it better. And you are 
making it better. Take one example, 
the crushed leather vogue that is ring- 
ing cash registers thousands of times 
daily all over the country! It is 
putting new life into the men’s shoe 
business right now, TODAY. New 
colors have come along to add new 
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interest and to permit men to better 
harmonize their footwear with their 
clothing as women have been doing 
for years. 

That is only one example of the 
expanding style - consciousness that 
your industry has, and which is one 
of the important ingredients that 
must go into a selling line of shoes. 

“Dress for the occasion” is the 
watch-word of the day and Mr. and 
Mrs. America will buy shoes in highly 
satisfactory quantities if we are smart 
enough to make styles that appeal 
and do a good selling job. 

I love leather. | think the con- 
sumer by and large feels that way 
about it and is receptive and will be 
responsive to selling campaigns for 
shoes and all items that feature the 
use of your product, 


Westbrook Promoted 


Edison Bros. Stores, Inc., has an- 
nounced the appointment and promo- 
tion of Jack Westbrook, a vice-presi- 
dent, to the position of salesmanager 
for all its stores in the Northern Divi- 
sion, with residence at company head- 
quarters in St. Louis. 

The appointment is effective as of 
June 15, 1954, according to Harry 


Edison. president. This is a new post 
with Edison Bros. Heretofore West- 
brook covered two territories in Chi- 
cago and one in Cleveland. 


Westbrook became manager of the 
fifth store opened by Edison Bros. in 
1926. 
stores for the concern in Tennessee, 
Texas, Minnesota, Oregon, Ohio and 
Michigan. In 1937 he was promoted 
to regional manager with headquar- 
ters in Chicago, and in 1947 was ap- 
pointed vice-president and executive 
supervisor with direction of a large 
area of Edison Bros. stores. 


He managed in succession 


The new Northern Division will 
embrace eight Edison Bros. regions, 
with headquarters in seven principal 


cities, namely: Washington, D. C., 
Cleveland, St. Louis, Kansas City, 
Minneapolis and two regional head- 
quarters in Chicago, with a total of 
86 stores. 


Foot Health Tie-Ins 


The National Foot Health Council 
reports a greater tie-in on the part 
of retailers with National Foot Health 
Week this year than ever before. 

This is the 29th National Foot 
Health Week sponsored by the Coun- 
cil which supplies window strips, 
posters, leaflets, and publicity ma- 
terial to those who cooperate with 
the event. The Week is May 15 to 
a. 

Cooperating with this year’s Week 
are the associations of drug, shoe, 
and hosiery manufacturers and _ re- 
tailers, the Foot Health Foundation 
of the National Association of Chi- 
ropodists, and departments of health 
and education throughout the coun- 
try. 

The National Foot Health Council 
also sponsors Child Foot Health 
Month in September. The slogans 
for this year’s week are “Crown 
Your Health With Better Foot Care” 
and “Foot Care Should Commence in 
Childhood.” 





They are YOUR Research Laboratories Too.... 


Manufacturers of finishes designed to develop and preserve 
the natural beauty and characteristics of well-tanned leather. 


LEATHER and SHOES 





TECHNICAL REPORTS 





Leather Chemists 
Announce Program 


Technical reports on tanning tech- 
nology studies will feature the Mon- 
day, June 7 session of the American 
Leather Chemists Association’s An- 
nual Convention scheduled June 6-9 
at the Bedford Spring Hotel, Bed- 
ford, Pa. Morning sessions begin 
at 9:30 a.m. 

After the President’s address there 
will be a brief business session, fol- 
lowed by technical reports. 

A paper will be presented by Dr. 
H. Wang of the American Meat In- 
stitute Foundation on “A Histologi- 
cal Study of Pig Skin Dehairing 
Process.” 

Mr. Robert R. Stromberg from the 
Bureau of Standards will present a 
paper on “Pores in Leather.” 

The Eastern Regional Laboratory 
staff will have Mr. Edward F. Mellon 
present a paper, “Determination of 
Amide Nitrogen in Collagen and 
Other Proteins.” This is an inter- 
esting report in that identical twins 
were fed variously and the chemical 
composition of collagen determined 
when they were slaughtered. 

The work of Mr. Rene Oehler on 
treating sole leather with various 
polymers has reached a pilot scale 
operation. Oehler will report the 
details of results obtained. 

The Ontario Research Foundation 
is contributing a paper on “The 
Preparation and Tanning Properties 
of Phenolic Derivatives of Lignin- 
sulphonic Acid.” This paper is in 
two parts and should be of real inter- 
est to tanners of retan leathers. 


The afternoon session will have 
for its chairman, Dr. W. C. Henry 
from the Ontario Research Founda- 
tion of Canada. 

The Eastern Regional Research 
Laboratory, U. S. Department of 
Agriculture, will present a paper on 
“Alum Retannage of Vegetable 
Leather.” This will be of interest to 
sole leather tanners as it is one 
method of increasing the service of 
insole leathers. 

Dr. Kremen, Manager of Leather 
Research Corporation, will present a 
paper on the “Relative Stability of 
Different Sole Leather Tannages 
Under Humid Storage Conditions.” 

Dr. Lollar of the Tanners’ Coun- 
cil Laboratory will present a paper 
on methods of evaluating white and 
colored chrome tanned leathers for 
their resistance to perspiration. Sufh- 
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cient evidence is on hand to indicate 
that lactates in perspiration are seri- 
ous factors. 

Professor Roddy of the Cincin- 
nati Laboratory will present a paper 
on the “Hydrolytic Deterioration of 
Side Upper Leather,” which will ex- 
plain some of the deterioration mech- 
anism. 

Dr. Robert Stubbings and his as- 
sociates at Lehigh University will 
have two papers, “The Chrome Tan- 
ning Mechanism” and “The Dyeing 
of Chrome Tanned Leather in Terms 
of the Surface Color Produced.” Both 
of these papers will be of real inter- 
est to tanners of chrome leathers. 


Penn Golfers Set 

The Central Pennsylvania Shoe & 
Leather Association has scheduled its 
Spring Outing and Golf Tournament 
for June 17th at the Reading Country 
Club, Reading, Pa. 

Tee-off time is from 8.30 a.m. 
through 2.00 p.m. with baseball, 
guessing games and other activities 
held throughout the day for non 
golfers. Activities will be topped off 
with a dinner at the Club. 

Tickets may be obtained from Paul 
Good, secretary-treasurer of the As 
sociation, at Box 6, Ephrata, Pa. 
Hotel reservations are available. 
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LOST APPEAL 





Supreme Court Upholds Monopoly 
Finding On United Shoe Machinery 


One-Sentence Opinion Supports Wyzanski 
Decree In Government's Anti-Trust Suit 


The Government's anti-trust suit 
against United Shoe Machinery Corp. 
came to an end this week when the 
Supreme Court in Washington up- 
held a finding that the corporation 
had violated the Sherman Anti-Trust 
Act. 

In a one-sentence, unsigned opin- 
ion, the High Court stated that the 
case had been fully argued and that 
the evidence supported the findings 
and decree of Federal Judge Charles 
E, Wyzanski in Boston Federal Court. 


Thus, after six years hearings, the 
case noted as one of the most impos- 
ing of its kind came to an apparent 
close. United has the right to file an 
appeal for a rehearing within 15 
days from the May 17 date of the 


Supreme Court’s finding but few ex- 
pect such an appeal to go far. 

Under the terms of Judge Wyzan- 
ski’s findings in Feb., 1953, United 
must offer its shoe machinery for 
sale, thereby giving shoe manufac- 
turers the option of leasing or buy- 
ing outright. Hitherto, most USMC 
machines have been on a lease basis 
only. It must also open up its patents 
on a license and “reasonable” royalty 
basis and dispose of its business in 
nails, tacks, eyelets and grommets 
while ceasing to serve as a distributor 
for firms in which it owns less than 
20 percent of stock. 

The initial finding stated that 
USMC accounts for 75-95 percent of 
the country’s shoe business, 80 per- 
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cent of the eyelets market, and 90 
percent of the market for shoe nails 
and tacks. 

Vote of the Supreme Court was 
seven to nothing, with Justices Jack- 
son and Clark not participating. 
Judge Wyzanski had denied the Gov- 
ernment request that United be di- 
vided into three separate firms. 

Wyzanski did not find that United 
was guilty of monopoly in leasing 
shoe machinery but declared that it 
must give manufacturers the choice 
of buying or leasing. USMC may 
continue to lease wherever requested, 
although terms of the leasing will be 
modified. 

In a statement to LEATHER AND 
SHoes, George Brown, president of 
United Shoe, said: “We had expected 
that the Supreme Court would either 
dismiss the case or at least modify 
the ruling made by the lower court. 
However, now that the Supreme 
Court has made its decision, we shall 
naturally abide by it and proceed to 
adjust our operations in accordance 
with the specifications of the ruling.” 


Government attorneys who ar- 
gued the case reiterated their opinion 
that the USMC ruling open wide the 
field of shoe machinery, creating a 
new incentive for the development 
of improved machinery, and conse- 
quently lower costs and increase ef- 
ficiency in the manufacture of shoes. 

United attorneys had argued that 
the decree would impose destructive 
obligations upon it from which its 
competitors would be free. 

The Government first launched its 
case against USMC on Dec. 15, 1947, 
filing a charge that United had 
monopolized the shoe machinery in- 
dustry and the manufacture of shoe 
supplies since 1912. Trial before 
Judge Wyzanski lasted 12] 
covered over 14,000 pages of tran- 
script. One Government attorney 
C. Worth Rowley—had served on the 
case for seven years, nine months 
and 21 days by the time of the Su- 
preme Court ruling on May 17. 


days. 


Foremen’s Committees 

Charles Christopher, newly-elected 
president of the New England Shoe 
Foremen’s and Superintendents’ Asso- 
ciation, has announced appointment 
of the following committee chairmen: 

Stanley Halperin, Membership; 
C. C. Rodenbush and Hyman Snider, 
Banquet; Al Izenberg, Educational: 
Harry Kimball, Stanley Halperin and 
John Flanagan, Outing: and Irving 
Zamcheck, Publicity. 
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WANDERER RETURNS 





D. Armstrong Is 
Back In Rochester 


D. Armstrong Shoe Co., which in 
recent years has wandered around 
several shoe manufacturing centers, 
has returned to its native city of 
Rochester, N. Y. The company left 
Rochester three years ago to open 
a plant in Brockton, Mass., and later 
moved to Auburn, N. Y. 

The 73-year-old firm has contracted 
with W. B. Coon Co. of Rochester 
to produce its line of high quality 
women’s shoes. The line will be 
integrated into Coon’s operations, 
will call for the addition of some 
100 workers to Coon’s present work- 
ing force of 300. 

Armstrong most recently had oper- 
ated on a similar contract with 
Marshall, Meadows & Stewart at 
Auburn, N. Y. William F. Wash- 
burn, Armstrong president, said the 
move to Rochester was due to a short- 
age of skilled labor in Auburn but 
this was denied by Weir Stewart, 
president of Marshall, Meadows & 
Stewart, who stated the contract 
between the two firms had been ended 
because it was not profitable. 


Parker House Slow 

Activity at the Parker House Shoe 
Show, held May 16-19 at the Parker 
House in Boston, was moderate to 
limited, according to a majority of 
exhibitors at the semi-annual event. 

Although actual orders at the show 
were spotty, majority of spokesmen 
for the almost 200 lines on display 
said they expected to do a good busi- 
ness for fall. Interest was high in all 
categories, with children’s most ac- 
tive and women’s and men’s lines 
following in that order. 

Exhibitors supported findings at 
the earlier Popular Price Shoe Show 
that price would not be a big factor 
in fall business this year. The firm- 
ing of the hide market and subse- 
quent increases in leather prices have 
steered all emphasis away from the 
price question and convinced shoe 
buyers that prices will remain stable 
in coming months. 

The show, oldest of its type in the 
U.S., was sponsored by the Boston 
Boot and Shoe Travelers Association. 
Philip Bayes of Solby Bayes in Bos- 
ton and treasurer of the Steering 
Committee of the Independent Shoe- 
men, was guest speaker at the 
Wednesday luncheon. 
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G. Levor Expands 

G, Levor & Co,, Inc., has announced 
it now has additional representation 
in various midwest areas through the 
appointment of Arnold E. Cope 
Leather Co. of St. Louis. 

Cope will handle side upper leathers 
produced by Garden State Leathers, 


Inc.. of Nashua, N. H., for which 
Levor is national representative, along 
with the kip leathers tanned by Levor 
at it Gloversville, N. Y., tannery. 
Territory covered by Cope will 
include Missouri, Arkansas, and parts 
of Tennessee and Iowa. 

The above leathers are additions 
to Levor’s regular offerings. All other 
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lines handled by Levor will continue 
to be offered in the St. Louis area 
by A. S. Patton Leather Co. Cope 
is located at 3938 Lindell Blvd.., 
St. Louis 3. 


STORE COMES FIRST 





Sell Store, Not Brand, 
Sam Sullivan Urges 


Tells travelers that independents 
can beat factory-owned stores 


“Sell the store, not the brand. Sell 
services, not lines.” 

That was the theme of an address 
delivered in Seattle this week by Sam 
Sullivan, Laredo, Texas, shoe retailer, 
before the Pacific-Northwest Shoe 
Travelers Association. 

If retailers find out how to satisfy 
people, their wants and needs, they 
can move business over from the 
minus to the plus side, said Sullivan. 
“No one is in a better position to 
deal with people at whites-of-their- 
eyes range than independent retailers. 
Corporations, combines, controlled 
outlets—none of those guided-missile 
type operations have the personal 
touch the alert independent is capable 
of generating. When customers lay 
ten or twenty dollars on the line for 
a pair of shoes, they want something 
more than foot-coverings with a 
recognizable name.” 

Sullivan told the group that “the 
accelerated rate of entry into the 
retailing field by certain shoe manu- 
facturers” is of mounting concern 
to other manufacturers, retailers and 
traveling shoemen. He prescribed 
the following rules to help counteract 
this “trend”: 

1. If a manufacturing resource 
goes into competition with the 
retailer in the same town, the 
retailer should quit buying 
from him. 

The retailer should, above all, 
sell his own store name. 

Have a clean store or depart- 
ment, 

Trim windows frequently. 
Advertise. 

Listen to the traveling men. 
Let the store personnel partici- 
pate in the buying of shoes. 
Maintain and use records, 
Build your store’s name with 
your sales organization. 

Sullivan dealt in detail with each of 
these factors. He summed up the core 
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of his talk with the theme: Take care 
of your own customers. “All of your 
record-keeping, your Golden Rule ad- 
justment policy, your sales training, 
your promotional efforts, your re- 
search and study — everything that 
you do in shoe business must be for 
that one purpose. Nothing could be 
said about ‘How to be successful in 
the shoe business’ that isn’t con- 
tained in that one phrase: Take care 
of your own customers. 

“The acceptance of the name you're 
selling your own good name 
depends upon how well you can per- 
form the many humble tasks that all 
combined add up to the accomplish- 
ment of that one big objective.” 


FAST RECOVERY 





Peabody Tanners 
Resume Operations 


But damage is widespread in wake 
of receding flood waters 


The majority of Peabody’s tan- 
neries, severely damaged by a flood 
which deluged the city’s business dis- 
trict early Sunday evening, May 16, 
were back in full operation by mid- 
week after quick emergency measures 
by local workers. 

Parts of the 300-year-old Massa- 
chusetts city were inundated by six 
feet of water when a nearby dam 
burst, releasing tons of water piled 
up by heavy rains. First reports had 
fully 25 percent of Peabody’s indus- 
tries knocked out, including 13 tan- 
neries. 

So quickly did city and tannery 
officials mobilize workers for cleaning 
out and recovery work after the flood 
receded on Monday that eight tan- 
neries were back in full operation by 
Tuesday. All others except one ex- 
pected to return to regular schedule 
within a few days. All were taking 
orders as usual. 

Officials of Verza Tanning Co. re- 
ported the plant back in partial op- 
eration with full schedule expected 
in about two weeks. The company 
was busily cleaning up debris in its 
cellar, doing some salvage work, in- 
cluding the replacement of several 
motors damaged by the waters. 

On May 18, the Federal Govern- 
ment declared the city a disaster area, 
making local businesses eligible for 
10-year low interest loans for pay- 
ment of damage repairs. Meantime, 
city officials worked feverishly to re- 
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inforce the repaired dam, which orig- 
inally unleashed the flood, against 
rising waters. 

Bertram Creese, executive secretary 
of the Massachusetts Leather Associ- 
ation, told LeATHER AND Suoes that 
several firms had suffered substantial 
losses of tanning materials such as 
dyes and liquors stored in their cel- 
lars. The majority reported that 
stocks of hides and skins were rela- 
tively undamaged. City officials made 
preparations to wash down streets 
which they said might have become 
comtaminated by tannery wastes. 

Reported back to full operation 
were Carr Leather Co., Fermon 
Leather Co., Universal Leather Co., 
Cox Leather Co., Modern Leather 
Co., William Duffy & Son, Korn 
Leather Co., and H.D.C, Leather Co. 
In nearly full operation was Shaw- 
mut Tanning Co., while Kay Tanning 
Co, was expected to resume full op- 
eration by the end of the week. Only 
Verza said it would require the bet- 


ter part of two weeks for complete 
recovery. 

Tanners estimated damages suf.- 
fered as follows: labor costs for clean- 
ing up debris and damage, repair or 
replacement of motors submerged in 
water, repair or replacement of boiler 
room equipment, spoilage of tanning 
materials, and possible spoilage of 
hides and skins. 


Hyman Stern Honored 


Hyman Stern, dean of New Eng- 
land can manufacturers, has been 
elected honorary chairman of the 
board for life of Stern Can Co., Inc., 
of Boston. 

A pioneer in the field, Stern 
founded the original can company 53 
years ago. He had come to the U. 5. 
in 1891 and worked for 10 years in 
metal shops in and around Boston be- 
fore launching the firm, now operated 
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by second and third generations of 
his family. 

Stern’s sons, David and Harold S., 
joined their father in the business 
some years ago and helped build it to 
its present position in the industry. 
In recent years, the third generation 
of the Stern family has become active 
in the firm. 

Present officers, in addition to Hy- 
man Stern, are Harold S. Stern (son), 
president; Solomon Stern (son), vice 
president; Stuart L. Stern (grand- 
son), vice president; David Stern 
(son) treasurer; and Harvey Weiss 
(grandson), secretary, 


In June 1950, the Can Manufac- 
turers Institute, Inc., paid tribute io 
Hyman Stern at a testimonial meet- 
ing. Ralph L. Rosecrance, president 
of the Institute, said in part: 

“We would like to pay tribute to the 
Dean of New England can makers, 
Mr. Hyman Stern. We are not pay- 
ing tribute to Mr. Stern’s years in the 
can business, which now number 
seventy-two, but rather to the fullness 
and richness of those years. We wish 
to speak of the contribution which he 
has made to this country; a country 
which he chose; operating as he was 
permitted to under a free economy. 
Mr. Stern is living proof that this 
country of ours is a land of oppor- 
tunity for all.” 


BUILT-IN PRIMER 





Dewey and Almy Has 
New Plastic Welting 


The first plastic welting with a 
built-in primer coat to simplify the 
handling of shoes through produc- 
tion is now being offered at no in- 
crease in cost by Shoe Products Divi- 
sion of Dewey and Almy Chemical 
Co. of Cambridge, Mass. 


May 22, 1954 





George L. Curran, field sales man- 
ager, said the primer coat it applied 
by Dewey and Almy to the welting 
to obtain secure adhesion of welting 
to shoe sole. 

The new development is claimed 
to eliminiate the need for manufac- 
turers to buy and apply a separate 
primer coat to insure good adhesion. 
It is being produced at the same 
price as regular plastic welting, since 
Dewey and Almy was able to inte- 
grate the primer with standard welt- 
ing production. 


WILL GOLD STICK? 





Union Files Appeal 
With Labor Board 


Ben Gold, elected again as presi- 
dent of the International Fur and 
Leather Workers Union, fought to 
keep the union’s privileges with the 
National Labor Relations Board this 
week, but foresaw the chance of a 
jail sentence. 

In an appeal to the board, attor- 
neys for Gold pleaded as follows: 

“In the event that Mr. Gold’s con- 
viction should be upheld, his removal 
will be effected by operation of law 
in view of the one to three year sen- 
tence imposed, and the process of 
the law will thereby automatically be 
effective.” 

The statement seemed to hint that 
Gold might try to continue as presi- 
dent of the union, which represents 
workers in tanneries and shoe plants, 
even from jail. 

The appeal to keep the privileges 
came after the board asked the union 
to show cause why it should not be 
denied use of the board facilities on 
the grounds its president was con- 
victed, April 29, of filing a false non- 
Communist affidavit. 

The union’s reply, dated May 14, 
and signed by Harold I. Cammer, 
attorney for the union, argued the 
union should have use of the board 
facilities, despite the conviction, be- 
cause: 

1—-The conviction was based on a 
non-Communist affidavit signed Au- 
gust, 1950, and that since then, Gold 
has signed similar affidavits each 
year, including one as late as May 
14, 1954. The current one is the one 
being used to qualify the union for 
use of board services. 

2—The conviction, which came in 
the U.S. District Court in Washing- 
ton, D. C., 
of one to three years in prison, cur- 


and brought a sentence 
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rently is being appealed, the union 
brief said. Thus, the final legal word 
is not in yet on the guilt of Gold. 

3—Members of the union, meeting 
in May, held Gold innocent of the 
Communist charges, the appeal said, 
quoting from the resolution adopted 
at the convention. 

The resolution, in part, as con- 
tained in the brief: 

“The conviction of President Gold 
for falsely swearing to a Taft-Hartley 
affidavit is an open attack on our 
union. It took the government three 
years to build up this phony frame-up 
and to obtain this unjust convic- 
oe Te 


Denies Brockton Hike 


Shoe workers in the Brockton, 
Mass., area have been denied a wage 
increase by an impartial arbitrator. 

Dr. Charles A. Myers of Massa 
chusetts Institute of Technology an- 
nounced that he has refused request 
by the Brotherhood of Shoe and 
Allied Craftsmen, Brockton inde 
pendent, for a general five percent 
wage increase for lox al shoeworkers. 
The union had sought the pay hike 
under a wage reopening clause in 
its current contract with Association 
Shoe Industries, manufacturers’ rep- 
resentative. 
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More adult styling in children's shoes. . . . Leather coordinates 








SHOE 
FASHION 
NEWS 


popular in Fall apparel... . Color and texture good promotions 


for women's shoes. 


a 
Television, radio, etc., have made children more 


conscious of world about them. Younger generation now 
demanding same amount of fashion styling in ready-to 
wear as grown-ups. Colors and designs of children's shoes 
also changing, following trends in adult-wear. 


Much Fall styling in girls’ dress shoes is in trim on vamps. 
Silver and gunmetal nailheads, tiny buttons and studs, 
jewels, embroidered appliques, metallic and pearlized 
trims, and narrow silk and nylon braids give pretty, dainty 
look to party shoes. See photograph of two shoes by 
Weber Shoe Company, Inc. Left, one-strap shell in black 















velvet — vamp touched with rhinestones. Right, pert 
brown suede pump. Square throatline emphasized by 
three small hearts— irresistible decor for the young miss. 


Silhouettes in girls’ dress shoes for Fall will feature the 
shell and the pump. Best selling high fashion will be one 
strap sheli—pump, however, increasing in popularity for 
misses and growing girls. Also, note inclination for throat 
line to climb up instep slightly. These shoes will appear 
predominantly in black patent and black suede with navy 
suede a strong third. Charcoal will be in demand as carry 
over from mother's fashion world. Trend, too, towards 
combination of calf and suede—one as trim on the other 


for effective contrast. 


Girls are also demanding smart styling in back-to-school 
wear. Bright touches on shoes will attract the young 
customers. Strap types still high on popularity list with 
two-strap being most salable. (Note straps are thinner 
eliminating heavy, fussy look.) Trend toward more use of 
detachable shaw! tongues on these shoes. Also appear 
ance of more slip-on types. Smooth leathers in beige t< 
brown family and reds will predominate. Vamp treat 
ments—light and refined, featuring braids of plastic 
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variety and novelty stitching in one, two or three rows. 
Nautical look popular in ready-to-wear can influence shoe 
trims and also stimulate sale of winter navy. 


Adult styling in boys’ shoes as important as in little girls’. 
Heavy call for shoes designed just like Dad's. Emphasis 
on U wings, straight tips, gored slip-ons and one or two 
eyelet ties with or without collar treatments. These more 
rugged than in men's but a refined ruggedness—many 
with smart saddle type stitching, often in lighter thread. 
Favored colors: reddish brown, smoke, some blue suede, 
and black as the dark horse promotionally. Also increased 
interest in natural and simulated grains for the younger 
male set. 


\e Leather will be in fashion spotlight this Fall not 
only in shoes but in much style-right apparel. Interest in 
leather jackets increasing, particularly dressy pastels in 
suede. Also for that country look, leather trimmings used 
either as fringes or appliques on novelty sweaters will 
prove highly promotional. Many handbags this Fall will 
have colorful leather linings and trims to coordinate with 
brightly hued shoes. These bags and shoes will also 
match up with novel cuff treatments on gloves—all giving 
great eye appeal to store displays. 


S) Color and texture will be two of most prominent 


reasons for sale of women's Fall shoes. Greyed-browns 
will appeal to woman conscious of high-style trends—may 
prove threat to ever popular black as can be used to 
accessorize many costumes. Marcasite greys — another 
good promotional neutral and for contrast, deep winter 


reds. 


Natural grained leathers being called for more and more 
as casual shoe continues to gain in popularity particularly 
in llama, crushed kid and pigskin. Lustres and pearlized 
treatments remain big for Fall dress-wear. Vieing with 
these are elegant fabric shoes, particularly jacquards, 
ottomans, pique weaves and silk crepes. 

Fall silhouettes for women's shoes will feature slender 
heel and last with many designs half open—half closed. 
Asymmetric effects will appear on all types of shoes. 
Largest growing fashion—the mid heel, with proper sty! 
s the shoe for every woman. 
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A BETTER AMERICA 
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Stylizing with Calco’ Dyes 
CALCOCID* GREEN G CONC. 


for Mint Green and Other Popular Green Shades 


A color slated for popularity in women’s spring and 


summer footwear of 1954 is CALCOCID GREEN G Conc. 
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His Life Work is Leather, Too 























the industry. 








SOME OUTSTANDING ROHM & HAAS 
LEATHER CHEMICALS ARE: 


ROPON—the pioneer enzyme bate, standard of 
the leather industry. 
TAMO\—the dye assist that made pastel colors 
practical. 
LEUKANO\—synthetic tan assist responsible for 
popular acceptance of white leather. 
ROTAN—synthetic tanning material providing in 
itself a complete replacement for natural tannins. 
PRiIMA\—leather finishing materials in the form of 
aqueous dispersions of acrylic resins. 


The Rohm & Haas technical representative is a specialist of many years’ 
standing in leather-making. Backing him up—and increasing his helpfulness 
to you—is the work of Rohm & Haas scientists in the leather chemicals 


laboratories and other research divisions of the company. 


Up to the present time, Rohm & Haas technical men have accumulated 
centuries of experience in leather manufacturing. Their continuing work 


has led to the development of many chemicals which are now standard in 


Whatever your leather problems may be, talk them over with your 
Rohm & Haas representative. ‘The chances are good he will be able to help 


you improve your processes as well as the quality of your finished leather 


CHEMICALS FOR INDUSTRY 
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COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 
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Chemical Progress Week May 17-22 
















LOOK FOR. ... 
BetTeR GRADING FiGURES 


BetteR CUTTING FIGURES 
and ECONOMY 


Properly bated stock makes 


character. Filled flanks improve 


grading and cutting figures for 
all tanners. Well finished 
sole leather has market 
appeal. Economy 
of tannage 


makes for profits! 


L. H. LINCOLN « SON, .... Mm 
COUDERSPORT, PA. \ 7 r 
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PROFITS FOR ALL 


Kaplan To Make 
Side Leathers 


Formation of the new firm of 
Archie Kaplan Leathers, Inc., has 
been announced by Archie Kaplan, 
president and treasurer of the com- 
pany. 

The Company has been capitalized 
at $2,000,000 and incorporated under 
the laws of Delaware “to engage in 
the manufacturing and dealing in 
leather and allied products.” 

Vice presidents of the new firm are 
Max Levine and Abe Cohen. Levine 
was with Colonial Tanning Co. for 
the past 19 years, heading various de- 
partments in sales and administra- 
tion. Cohen for the past 12 years was 
production and tannery supervisor 
for Colonial and is recognized as one 
of the nation’s leading tanners, 

Levine and Cohen will also serve 
as company directors, together with 
Benjamin Trustman, a senior partner 
of the Boston law firm of Nutter, 
McClennen & Fish. Trustman will 
serve as secretary of the new corpora- 
tion. 

Kaplan expects to begin operations 
shortly with the production of side 
leathers in all colors. Tannery sites 
will be announced in the near future. 
Ultimately, the company will branch 





FOUR PRINCIPALS of newly-formed Archie Kaplan Leathers, Inc., are, left 

to right, seated: Benjamin Trustman, secretary; Archie Kaplan, president and 

treasurer. Standing: Abe Cohen, vice president and tanner; and Max Levine, 
vice president. 


out into additional types of leathers, 
devoting a separate tannery to each 
for the purpose of specialization. 

It is intended that Archie Kaplan 
Leathers, Inc., will ultimately be set 
up as a publicly financed company 
with a stock purchase plan to be 
launched shortly. 

Also, a unique profit-sharing plan 


will be set up. This plan, believed to 
be the most liberal of its kind in the 
industry, is tentatively set up to oper 
ate as follows: 

A. Stockholders will first receive 
six per cent on their investment before 
any profits are computed, 

B. Production workers, who will 
be paid the going wage scale of the 
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modern methods plus 
old-fashioned pride 
in craftsmanship 
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industry, will also receive 30% of 
the company’s profits. 

C. Supervisory employes will re- 
ceive 20 “% of the profits. 

D. Kaplan himself will serve with- 
out salary but will receive 15% of the 
profits. 

E. The remaining 35% of the 
profits will belong to the stockholders. 

The company will have as_ its 
slogan, “Every Employe A Company 
Partner.” 

Kaplan, one of the founders and 
for the past 29 years treasurer and 
part owner of Colonial Tanning Co., 
has long been a staunch advocate of 
profit-sharing as a means of success- 
ful company operation. 

Temporary offices for the company 
have been set up at 183 Essex Street, 
Boston. 


New Tannery Opens 


Louis E. Gleason and Joseph L. 
Sirois have disposed of their interests 
in the Hawthorne Tanners Inc. of 
Salem, Mass. and have formed a new 
tanning corporation known as Glea- 
son-Sirois, Inc. 

They have taken over the sheep- 
skin tannery located at 16 Spring 
Street in Peabody, Mass. and are 
now in production on various lines 
of lamb and sheep leathers. 

The new corporation will be the 
tanning division of the Gleason 
Leather Company, distributor of veg- 
etable and chrome linings, colored 
capeskins for the slipper and gar- 
ments trades, colored alums for the 
baby shoe trade and suede garment 
leathers. 

Gleason will be in charge of sales 
and Sirois will be production man- 
ager. Gleason started with the H. E. 
Gutterson Co. in 1920, where he suc- 
cessively worked on the raw stock, 
tanning and finishing operations and 
eventually on the sales end. In 1932 
he joined Gene Bissell in the Bissell 
Leather Co. where he remained until 
1940 when he organized the Gleason 
Leather Co. In 1943 he was one of 
the original founders of the Haw- 
thorne Tanners Inc. 

Sirois was superintendent of tan- 
ning operations at the N.H. Poor 
Leather before joining the Gleason 
organization. He started his career 
in 1923 and was made a foreman 
when he was 21 years of age. With 
Louis Gleason he was one of the 
founders of the Hawthorne Tanners. 

Robert E. Hogan, assistant sales 
manager of the Gleason Leather Co.., 
will continue to serve in that ca- 
pacity, 
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MANY PROBLEMS 


Shoemen Study Effect 
Of United Shoe Decree 


Association hires Harvard expert 
to develop basic study on ruling 





The Supreme Court’s action in up- 
holding an anti-trust finding against 
United Shoe Machinery Corp. on 
May 17 has prompted the National 
Shoe Manufacturers Association to 
launch a study of the many prob- 
lems facing shoe manufacturers as 
a result of decree. 

Charles H. Jones, Jr., president of 
the Association, pointed out this week 
that while NSMA has taken no stand 
in the case, the ruling against United 
and its ultimate effect upon United’s 
operations is of vital interest to each 
individual shoe manufacturer. 

Jones said the three chief points 
of interest in the Decree to shoe man- 
ufacturers are: 

1. Those arising from Section 5 

considerations to be studied and 
weighed by shoe manufacturers in 
deciding whether or not to buy or 
lease machines. 

2. Those brought about by Sec- 
tion 8—segregation of service charges 
and the schedules which will be es- 
tablished for charges. 

3. Problems arising out of Sec- 
tion 9—the termination of present 
leases and establishment of new 
leases. 

In order that members may have a 
better understanding of the various 
elements and factors which should 
be taken into consideration in arriv- 
ing at any decision on the purchase 
vs. lease of shoe machinery, NSMA 
has retained Professor Robert An- 
thony of the Harvard Business School 
to develop a basic study or “frame- 
work of reference” on this subject. 

Following is the text of the Associ- 
ation’s bulletin to members: 


“With respect to Section 8, as a 
result of recommendations of the 
Technical Committee of NSMA, 
USMC began on March 1, 1954, to 
supply record cards of service calls 
to factories. This has made it pos- 
sible for manufacturers to measure 
the service they have been receiving. 
It will be helpful in making plans 
for the future. The technical director 
of the Association is at the present 
time studying the comparative costs 
for service and repairs in various 
sections of the country. This infor- 
mation should be helpful to members 
in developing a better understanding 
of the problems they will meet. 
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“The Association is, of course, 
vitally concerned with problems aris- 
ing out of Section 9, those dealing 
with the termination of present leases. 
Section 9 reads as follows: 

“Before B Day, defendant, after 

conferring with plaintiff, with 

representatives of the National 

Shoe Manufacturers Association, 

and with any lessees who prev- 

ious to A Day have intervened 

in these proceedings, shall 
present to the Court a detailed 
plan for terminating all out- 
standing leases. This plan shall 
make appropriate non-discrimin- 
atory financial provisions for 


lessee’s rights in connection with 
the termination of existing leases. 
It shall also make non-diserimin- 
atory provisions under which, 
defendant's rights and each 
within a reasonable period of 
time, lessees under leases exist- 
ing before B Day may buy or 
lease those machines which have 
been installed. Such provisions 
shall be at least as favorable to 
shoe factories as the provisions 
in the new lease and sale forms.” 
“In this connection, the Association 
will be called upon to confer with 
the USMC on the termination of 
leases. We should like to point oul 
that while the Technical Committee 
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HAVING HEEL TROUBLE? 


Customers Complaining? 


Here’s the quick and easy solution - - - 


the only answer to heel splitting os 


THE FITZ-ON HEEL 


with its astonishing removable top, a feature which actually 
reinforces the heel and makes it up to ten times stronger 
than ordinary heels. Even on the most daring high heels, 


FITZ-ONS eliminate all danger from cracking and splitting. 


Here’s what Joseph Antell, leading Boston dealer 
in high fashion footwear says about FITZ-ONS: 
“IT am very much enthused with Fitz-On Heel lifts 


. . let me know what manufacturers will make 


Start now on your way to trouble-free heels. 


Write at once for further information. 


J. F. FITZSIMMONS 


BOSTON I1, 


MASS. 
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uf NSMA is a policy committee oper- 
ating in this field, all activities of the 
Association in this connection will be 
governed by its Board of Directors. 
With its membership representing 
approximately 85% of the shoe pro- 
duction of the United States, the 
Board of Directors of the Association 
is selected carefully to represent 
manufacturers of all types of foot- 
wear and all types of firms from the 
largest to the smallest. It will be the 
policy of the Board and the Associa- 
tion in any section in which it may 
participate to represent fairly the 
interests of all members of the Asso- 
ciation, 


“Certainly it is the aim of all 
parties of interest that the Decree be 
placed into operation without disturb- 
ing production and with the least 
possible disturbance to management 
in the industry. The basic problems 
involved are those directly between 
the USMC and shoe manufacturers. 
It will, however, be the aim of the 
Association, wherever possible, to 
lend its efforts to provide information 
which will lead to a better under- 
standing of the problems. At the 
same time the Association will pro- 
vide a collective representation of 
industry views whenever and 
wherever this is proper and desirable 
in simplifying the detailed problems 
that may arise. 

“No one at this stage can tell 
what the long-range results of the 
decision will be on shoe manufac- 
turers. We are convinced, however, 

(Concluded on Next Page) 


MILITARY BUYING 





Invitations 


Shoes, Service. The New York 
Quartermaster Purchasing Agency 
has issued Inv. No. 481, calling for 
224,293 prs. Shoes, Men’s, High, 
Leather, Russet, for delivery to 
Newark Transportation Control 
Depot, Newark, N. J., by Oct. 15, 
1954. Opening May 24. 


Upper and Pattern, The Vet- 
erans Adm. New York Regional 
Office, Supply Officer, 252 7th Ave., 
New York 1, N. Y., has issued Inv. 
No. 6, calling for a term contract 
July 1, 1954, thru June 30, 1955 
on Shoe Uppers and Patterns. Open- 
ing May 26. 


Boots, Combat. The New York 
(Quartermaster has issued Inv. No. 
189, calling for 9,720 prs. Boots, 
Combat, Men’s, Leather, Black, for 
delivery to Wilkins AF Depot, 
Shelby, Ohio, by Sept, 30, 1954. 
Opening June 1. 


Orthopedic Shoes. The Veterans 
Adm. Procurement div., Veterans 
Adm. Bldg., Wash. 25, D. C., has 
issued Inv. No. C-7, calling for a 
term contract on Orthopedic shoes, 
July 1, 1954, thru June 30, 1955. 
Opening June 1. 


Leather Brief Cases. The Post 
Office, Wash. 25, D. C., has issued 
Inv. No. 2977, calling for 60 each 
Brief Cases, Leather 17 x 11” 


Specs. KK3-121c. Opening June 1. 


Shoes, Service. The New York 
Quartermaster has issued Inv. No. 
490, calling for 26,145 prs. Shoes, 
Service, Men’s High, Leather, Black 

for delivery as follows 26,145 
prs. to Wilkins AF Depot and 2,800 
prs. to Cheli AF Depot, complete 
lelivery by Oct. 31, 1954. Opening 
June 3. 


Bids 


Strap, Leather. Under Inv. No. 
437, George Moser Leather Co., New 
Albany, La., was low bidder at 
.925 per sq. ft., for item 1 of this 
bid, which called for 7,650 sq. ft. 
Leather, Packing, Chrome-Vegetable 
retanned grade B medium 
weight. Less a cash discount of 2% 

30. 

Under item 2, calling for 8,808 
sq. ft. of leather, strap, black, thick- 
ness 8/64” wt. per sq. ft. 9 oz.—the 
Bona Allen Co., Buford, Ga., was 
low with a unit price of .58 per sq. ft. 

Under item 4, calling for 1,000 sq. 
ft. Leather, Latigo, side thickness 
6/64”, Graton & Knight Co., Wor- 
cester, Mass., was low bidder with a 
unit price of .4975 per sq. ft. less a 


cash discount of 1{—20 days. 
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GENUINE SHEEP and LAMBSKIN LEATHER 


Nature’s Own Products 
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that there is no reason for undue 
concern on the part of any manufac- 
turer. We believe that ways and means 
will be found for solving the various 
problems that arise in a manner satis- 
factory to most shoe manufacturers. 
In the field of service as well as in 
purchasing machinery, alert manu- 
facturers will, after having full in- 
formation, move in the direction best 
suited to their individual interests. 
Certainly the Court decision will 
require more attention and study 
than manufacturers have been giving 
to these problems in the past. There 
is no reason to believe that the shoe 
industry is not fully capable of coping 
with the problems that will be pre- 
sented and solving them in a satis- 
factory manner. We think, therefore, 
that the decision will be assimilated 
by the industry in good order.” 


STILL ELIGIBLE? 





Gold Union Contender 


In Lawrence Election 


Despite the recent conviction of its 
president, Ben Gold, on charges of 
filing a false non-Communist afh- 
davit, International Fur and Leather 
Workers Union is being allowed to 
compete in a bargaining agent elec- 
tion at the A. C. Lawrence Leather 
Co. plant in Ashland, Ky. 

The regional office of the National 
Labor Relations Board has ruled that 
Local 310 and District Five of the 
leather union are in compliance with 
NLRB rules and may compete in the 
election to be held May 21 at the 
Ashland plant. 

Members of the union split into 
two groups following Gold’s convic- 
tion, with one group affiliating with 
the CIO. The ballot will give 110 
workers at Ashland the choice of 
electing IFLWU, the CIO, or “no 


union.” 





Deaths 


Joseph Lustig . . . 95, prominent 
shoe merchant, died May 9 in North- 
side Hospital, Youngstown, O., after 
suffering a heart attack while watch- 
ing a televised baseball game. Lustig 
was chairman of the board of Lustig’s, 
Inc., large retail shoe chain in the 
Youngstown area. Active until the 
day of his death, Lustig had been at 
his downtown store all that day. A 
native of Austria, he came to the U. S. 
at the age of 13, sold papers for a 
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while, then became a shoe peddler, 
knocking on doors between Cleveland 
and Youngstown. In 1900, he and his 
brother Max founded Lustig’s Shoe 
Store. He was an ardent baseball fan 
and active in community and fraternal 
affairs. Surviving are a son Bertram, 
associated with the firm; and two 
daughters, Mrs. Bert Wohlgemuth and 
Mrs. Edward H. Kline. 


Jack M. Cohen . 
tive, died May 14 of heart disease at 
Jewish Hospital in St. Louis, Mo. He 
was president of Fashion-Thimble Shoe 
Co., St. Louis shoe firm which he 


« Ore shoe execu- 


helped found 40 years ago. Surviving 
are his wife, Fanny Fisher; a son, 


Philip; and two sisters. 


Hector Plansoen 68, leather 
executive, died May 13 at his home in 
Upper Montclair, N. J., after a short 
illness. He was vice president and a 
director of Federal Leather Co., Belle- 
ville, N. 
1918 with his brothers, Louis and the 
late John Plansoen. Another brother, 


J., which he had founded in 


Leonard P., and four sisters survive, 


Morris Weiss . o « Gas shoe executive, 


died recently as a result of injuries 
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received in an automobile accident 
suffered near Tamaquea, Pa. His son, 
Stanford, who was driving, was in- 
jured. A leading shoe merchant for 
many years, Weiss was associated with 
his two brothers, Aaron and Philip B., 
in Triangle Shoe Co., Wilkes-Barre shoe 
chain with over 100 stores in the East- 
ern U, S, He was prominent in fra- 
ternal and religious affairs. Survivors 
include his wife, Bertha; a second son, 
Morton L., several brothers and sisters 
and six grandchildren. 


Carl F. Morrison .. . 53, trade cor- 
respondent, died recently of a heart 
attack while near his home in El Cen- 
tro, Cal. A former Washington, D. C., 
correspondent for LEATHER AND 
SuHors, Morrison was a well-known 
newsman in the nation’s capital for 
many years. At one time, he was as- 
sociated with U. 8. News and World 
Report and the New York World 
Telegram. He moved to the West 
Coast two years ago. Surviving are 
his wife, Lois; a son and two daughters, 


Abraham A. Banks... shoe execu- 


tive, died recently in Lowell, Mass. A 
veteran of the shoe industry, he was 


treasurer and clerk of Phyllis Shoe Co. 
in Lowell. 


Thomas L. Van Derslice ... 59, 
tanning executive, died May 18 in Our 
Lady of Lourdes Hospital, Camden, 
N. J., after being stricken with a heart 
attack at his office the previous eve- 
ning. He had been president of John 
R. Evans & Co., Philadelphia tanner, 
since April 1952. A native of Phila- 
delphia, he had lived in Haddonfield, 
N. J., for the past two years. One of 
the country’s leading tanners, he 
joined Evans in 1918 and was elected 
secretary in 1938. Prior to his elec- 
tion as president, he served as secretary 
and treasurer and a member of the 
board. 

Van Derslice was a prominent 
Catholic layman in the Camden and 
South Jersey area and was active in the 
community’s civil and charitable ac- 
tivities. He had currently been serv- 
ing as a director of the Tanners’ Coun- 
cil of America, director of the First 
Camden National Bank & Trust Com- 
pany, director of the South Jersey 
Manufacturers Association, trustee of 
the Camden Community 
Chest, and a member of the Advisory 
Council of Rutgers University Col- 


¢ aunty 


lege of South Jersey. He was also an 
active member of the Tavistock Coun- 
try Club, Midday Club of Philadelphia, 
and the Union League Club. 

Survivors include his wife, Cather- 
ine; two sons, Andrew L., president 
of the Springford Corp., and Thomas 
L., Jr.; and two sisters, Miss Emma 
Van Derslice and Mrs. Viola Snider. 
He had eight grandchildren. 


Isaac Goodfellow .. . 60, shoe form 
executive, died May 5 at Auburn Me- 
morial Hospital, Auburn, N. Y., after 
an illness of four months. Well-known 
throughout the shoe trade for his work 
in shoe forms, he was assistant gen- 
eral manager and superintendent of 
Shoe Form Co., Inc., of Auburn, N. Y. 
A native of Leicester, England, he 
came to the U. S. in 1913 and joined 
Excell Shoe Form Co., Lynn, Mass., 
maker of wood and fibre shoe forms. 
He remained with this company as 
foreman until 1930 when it was 
bought out by Shoe Form Co. He then 
joined the latter as assistant superin- 
tendent in charge of model develop- 
ment at its plant in Auburn, In 1935 
he became superintendent and in 1951, 
he was promoted to general manager. 
He was an active Mason. 
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Another Quiet Week As 


Tanners Demand Replacement 


Shoe Manufacturers Now In Middle 
Retailers Stubbornly Resist Increases 


New York market mixed as 
some tanners continue to keep them- 
selves well sold up while others find 
a drop in the demand. Lists on 4 to 
41% ounce large spread elk are at 40- 
42c and down. Soft tannages and 
aniline dyed leather continue to be 
good movers. 

Suede splits showing some activity. 
Calfskins very firm in price. Lists 
on suede start at $1.08 to $1.10 and 
down and on smooth, $1.00 to $1.05 
and down, all women’s weights. 
Men’s weights are not used much in 
the New York area. 

Most tanners are in comfortable 
positions as a result of the recent 
good movement of sole leather but 
this week trading has fallen off. On 
light weight sole leather bends, 65- 
68e is quoted, on middles, 57e to 63 
and on 9-10 iron bends, 52-53c. The 
10 iron and up bends are 47-49, 

Bellies continue in very tight posi- 
tion and 28-29¢c is easily obtainable. 
On double rough shoulders, 45c is 
said the selling price for good tan- 
nery run heavies and 50c for the 
lights. Up to 48c is held by some on 


heavies and 52c¢ on the lights but 


volume trading has been reported at 
the 45-50¢ range. 


Sole Leather sales smaller this 
week but backlogs big enough to take 
care of current production. 

Light bends bring up to about 
69-70 for best. Asking price of 60¢ 
for 8-9 iron bends not easily obtained 
but plenty sold recently at 68-09¢c. 
9-10 iron bends sold fairly well ahead 
at 52-53c. More asked but not easily 
obtained. Between 48-50c asked for 
10 iron and up leather. 


Sole Leather Offal big on bill- 
ings but short on new orders. Tan- 
ners not concerned, say backlogs sub- 
stantial. 

Best light bellies bring up to about 
29-30c. Other bellies bring 28-29¢ 
according to worth. Single should- 
ers asking up to 38-40c and getting 
it for future delivery. Double rough 
shoulders average about 44-46c for 
good TR leather, bring more for 
selected clear lights. Heads quoted at 
17e. 

Calf Tanners report quiet 
week, ignore offers of up to 4c below 





Prices and Trends of Leather 


THIS 
WEEK 


KIND OF LEATHER 





CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) 
SPLITS (Gussets) 
WELTING (% x %) 
LIGHT NATIVE COWS 


55-90 
45-90 
50-60 
15-23 
48-52 
45-49 
34-38 
64-68 
27-29 
44-48 
32-38 
17-21 
14-16 


151-1 


67-1.06 
59-1.00 
75-1.15 


7- 7% 


1953 
HIGH 


YEAR 
AGO 


MONTH 
AGO 
95-1.20 
80-1.03 
85-1.10 
75-90 
80-96 
60-64 
18-32 
64-68 
56-59 
38-45 
68-72 
26-29 
51-56 
35-39 


85-1.15 
75-98 
75-1.10 
75-90 
80-96 
54-59 
18-32 
58-62 
52-56 
38-42 
68-72 
27-29 
52-56 
33-39 
17-20 18-22 24-26 
14-16 13-15 18-20 
7- 7% 4% K 
20% 


65-1.00 
55-95 
60-1.00 
55-90 
48-90 
50-56 
15-23 
46-50 
44-48 
30-34 
64-68 
27-29 
44-48 
30-35 


6 14, 1914 


All prices quoted are the range on best selection of standard tannages using quality 


rawetock, 
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asking prices. Buyers claim they 
can’t come out whole on shoes they 
sold at New York Show. Tanners 
sympathetic but unmoved. 

Men’s heavy leather brings up to 
about $1.05 and grades in the 90's 
and mid-80’s sell easily. Very low 
grades and lighter weights slow. Ani- 
line finishes bring a premium as 
usual, 

Women’s weights get about $1.00 
for top grade small skins. Up to 
about 95c asked for regular Rios, 
Anilines bring another few cents as 
do metalics. Suedes quiet but do some 
sampling. Heavy suede gets nice 
steady call, 


Sheep Tanners get fair busi- 
ness in shoe leathers, but little new 
in garment. Prices continue generally 
firm. 

Best boot linings ask about 25 
with down to about 19c¢ covering the 
boot field. Between 14-18 moves 
most shoe linings, but up to 23c asked 
for best. Colored vegetable linings 
get fair call at 26c and down, Chrome 
linings bring up to 28c without too 
much dickering, slightly more in 
some instances. 


Side Leather prices hold up 
well in face of buyer resistance. That 
some shoe manufacturers need leather 
in a hurry is fairly evident. The more 
they howl about prices the more the 
seller is certain of his own strong 
position, 

Combination tanned kips quoted 
at 53c and down for heavies, a little 
less for lights, grade for grade. Up 
to about 50c asked for very finest 
plump extremes, with lights priced 
accordingly. Large heavy combina- 
tion leather owed in quantity at up 
to about 40-4lc, now asks up to 
about 43c for best. Large light 
weights bring various prices in 30's. 

Chrome kips bring 50c and down 
for best heavies; extremes 46c and 
down; large leather about 42c and 
down. Light weights vary consider- 
ably and most large leather available 
in 30's, 

Split leathers enjoy good de- 
mand at fairly steady prices. Tan- 
ners claim that steady prices still far 
from satisfactory, believe entire list 


should be advanced another two 
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GYPSY* ... 
Dyed through, it is a character leather in every 
respect. GLUVHIDE* . . 
back, quality leather. Preferred by outstanding 
casual shoe manufacturers. 


~ HEBB LEATHER CO., inc. sossou kes” 





A soft, mellow, full grain leatner. | 
. A full grain, neutral * 


* Copyright pending 
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Finished linings sell well at 23-21- 
19c and at 20-18-l6c. You get what 
you pay for. Suede linings priced at 
26c and down, non-slips at 23c and 
down. Heavy outside suede brings up 
to about 44c for colors and even a 
cent or two more for best whites. 
Light weight suedes ask up to about 
Mc, seldom get above 38c. 

Sole splits getting more attention 
with top prices asked. 


Glove leathers gloomy. Glove 
manufacturers and leather dealers in 
this area are growing more pessimis- 
tic every day. 

Ladies leather lines are almost 
completely neglected. Men’s lines 
sell a little better with the emphasis 
on price. 

Some inquiry for garment suedes. 
Ladies’ quoted from 36c down. Men’s 
weights from 33c. Buyers’ ideas sev- 
eral cents less. No real business 
placed at the asking figures although 
some sampling is done. 

In the glove field, Irans sell as well 
as any leather. Quotations range 
from 26c down for men’s weights and 
about a cent less for the light weights. 
Buyers cover their orders as they 
come in which gives the tanner very 
little chance to plan a run, 


Work glove splits slacken. 
Buyers seemed more cautious, pos- 
sibly influenced by the downturn in 
the hide market, and bought leather 
only sparingly. 

Prices of work glove splits consid- 
ered steady for LM weight with No. 
| grade quoted at 14c, No. 2 grade 
at 13c and No. 3 grade at 12c. M 
weight unchanged, No. 1 grade at 
l5c, No. 2 grade at 14c and No. 3 


grade at 13c. 


Garment leather bookings off. 
Demand for sheepskin garment 
leather comparatively slow following 
recent purchases in fair volume at 
31-33c and down for good tannages 
of suede. 

While grain finish has been held 
by some tanners at 34-36c and down, 
buyers unwilling to reach much 
above prices paid for suede and some 
named limits around 33c. 

New business in horse hide gar- 
ment leather none too good and 
movement of better quality tannages 
at 36-38 and down rather limited. 
A little business indicated in ordi- 
nary quality at average prices around 
33-34e. 

Meanwhile, cowhide garment 
leather moved in spotty fashion with 
latest reported business at 31-32c for 
good tannages. 


Bag, case & strap slows. Buy- 
ers seemed selective in making pur- 
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chases, wanting mostly top grade 
leather at “bargain prices.” 

Some attempts of late to move 
more low grade leather and sellers 
have been accepting greater discounts 
to dispose of supplies on hand, 

Case leather remains at 41-42c for 
2-214 ounce and 43-44c for 3-3%% 
ounce. Grade A russet strap leather 
steady at 50-5le for 4/5 ounce, 52- 
53c for 5/6 ounce, 54-55e for 6/7 
ounce, 56-57e for 7/8 ounce, 58-59e 
for 8/9 ounce, 61-62c¢ for 9/10 ounce 
and 64-65c¢ for 10/11 ounce. Grade 
B brought 3 to 4e less and Grade C 
around 6 to 8c less than Grade A 
prices. 

Colors in aniline finish still bring 
3c more and glazed commands a 
finish 


premium of 2c over russet 


levels. 


Kid leather improves. Philadel- 


bit for welting are 49c for No. 1 and 

17c for No. 2. 
Curriers © still 

business is on the slow side. 


complaining that 
They 


have not felt any increase. 


ry’ . . 
Tanning Materials 
Raw Tanning Materials 
Divi Divi, Dom., 48% basis shp't, bag $72.00 
Wattle Bark, ton ‘Fair Average’’ $98.00 
.**Merchantable’’ $94.00 
$120.00 
$115.00 
$42.00 
$16.50 
$418 00 
$62.50 
. 849.00 
$65.00 
$53.00 
$59.00 
$69.00 


Sumac 28% leaf 

Ground 
Myrobalans, J. 1's Bombay 

Sorted 

Genuines 

Crushed 42-44% 
Valonia Cups, 30-32% guaranteed 
Valonia Beards, 40-42% guaranteed 
Mangrove Bark, Ecuadorian 
Mangrove Bark, Colombian 
Mangrove Bark, 38% E. African 


Tanning Extracts* 


“hnestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 

Tank cars 

Barrels, c.l 

Barrels, 1.c.1 + 
‘hestnut Extract, Powdered (basis 


Spruce extract, tks., fob. wks 

Myrobalan extract, solid, 55% tannin 

Myrobalan extract, powdered, 60% tan 
nin : ‘ 

Valonia extract, powdered, 63% tannin 

Quebracho Extract, Powdered, Swedish 
spray dried, 76-78% tannin 

Wattle Extract, Powdered, Swedish, 
73% tannin 

Powdered Spruce, spray dried, Swedish 

Myrobalan, Swedish, Powdered 68-70% 

Oakwood, Swedish, solid, 60-62% 

Oakwood, Swedish, powdered, 64-66% 

Larehbark, Swedish, solid, 54-56% 

Larehbark powdered, Swedish spray- 
dried, 58-60% 


Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal 90 
Cod sulphonated pure 22% mols 
ture 
Cod, sulphonated, 25% added mineral 
1l\% 
Cod, sulphonated, 50% added mineral 


Castor oll, No. 1 C.P. drs. lel 
Sulphonated castor oil, 75% 
Linseed oil, tks f.o.b. Minn 
drums 
Neatsfoot, 20° C.'l 
Neatsfoot, 30° C.T 
Neatsfoot, prime drums, ¢.1 
f.o.b. Chicago 
le. f.o.b. Chicago 
Neatsfoot, sulphonated, 75% 
Olive, denatured, dra. gal 


phia tanners say business continuing 60% tannin), f.0.b. plant Waterless Moellon 


. . Bags, c.1 coves 11.28 Artificial Moellon, 25% moisture 
to show an increase in both black Bags, }.c.1 vane 12.00 Chamois Moellon, 25% moisture 
suede and black glazed, with suede Cuteh, solid Borneo, 55% tannin ... 08% Common degras 

° . Hemlock Extract, 25% tannin, tk. care Neutral degras 
leading. Demand centers mainly f.0 b. works 0625 Sulphonated Tallow, 75% 
around the medium grades. DDIS. C.J. 22.006 06% Sulphonated Tallow, 50% 
P - Oak bark extract, 25% tannin, Ib Sponging compound 
For some unexplained reason, de- bbis. 64%-6%, tks 06!» Split Ot 


‘ : » ¥ P P sxcelle Quebracho Extract Sulpnonated sperm, 25% moisture 
mand in Ne W England was exce Ile nt, Solid, ord., basis 63% tannin, c.1 11 31/6i Petroleum Oils, 200 se oads vise., tka, 
while in the last few days local shoe 


Solid clar., basis 64% tannin, c.1 12 3/16 f.o.b 
Wattl xtract, solid, ¢.1., East Africar re rf 80 " 
manufacturers have called tanners to ae inne Kai Petroleum Oils, 150 seconds vise, tks., 
hold up their orders for future de- 


60% tannin : 10 f.o.b 
Wattle extract, solid, c.l., South African Petroleum Oils, 100 seconds visc., tks.. 
livery. It is felt that this local slump 
will be over shortly. 


60% tannin 10 f.0.b 


Powdered super spruce, bags, c.1 
65%; Lel . ; O5' 2 


GENERAL HIDE & SKIN CORPORATION 


IMPORTERS - EXPORTERS 
HIDES * SKINS * WOOL « HAIR 


*Imported Extracts are plus duty 





Linings moving along well. Activ- 
ity nowhere near any peak level but 
all signs point to satisfactory amount 
of business in’ b!ack black 
glazed and linings. 


suede, 


Slipper very slow, crushed fairly 
slow and satin mats pretty quiet. 
Rawskins present a problem. Certain 
dealers have lowered prices but 
others including desirable Brazilian 
skins remain very firm. Leather 
prices unchanged. 


Average Kid Leather Prices 
Suede 32c-90c 

Slipper 25c-60¢ 

Linings 25c¢-55e 

Glazed 25c-$1.00 

Crushed 35c-75c 

Satin Mats 69c-98¢ 


Telephone WOrth 4-7020 











Ne | | ||] az) |; | a; mG a a Re A 


EMIL BUSCHHOFF & CO., INC. 


HIDES— 
GOATSKINS— 
CALFSKINS— 
REPTILES 


Representing Gordon Woodroffe & Co., Madras 
East India Tanned Hides and Skins 


Cable Address: MILTHOFF 10 JACOB ST., NEW YORK 38, N. Y. 
2 ee 
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Belting leather fair enough. 
Philadelphia tanners say there is 
some demand for bend butts and al- 
though things are not “humming,” 
they are fairly well satisfied with the 
volume of sales. Right now tanners 
are keeping to their prices but if 
hides go up any more, it may be 
necessary to increase asking prices. 

Bend butts as follows: No. 2—96c 
light, 86c medium and 83c heavy. 
No. 3—89c light. Ble medium and 
76c heavy. Shoulders which move a 
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LEATEX CHEMICAL COMPANY 


2722 W. HANCOCK ST. PHILADELPHIA PA 
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MANUFACTURERS 
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Packer Hides Ease Slightly 
Despite Fairly Active Trading 


Tanner Resistance To Top Asking Prices 
Forces Packers To Readjust Lists On Offerings 


Packer hides down slightly. 
First trading reported was in heavy 
native steers, two big packers selling 
about 10,500 at 12¢ for River points 
and 12%c for St. Paul production. 

Substantial business also developed 
in light native cows, the same two 
big packers selling close to 10,000 
and a third packer adding 2,500 more 
in later trading at 15\%e for river 
points and 16c for St. Paul. Several 
cars of river light native steers moved 
at 14)c. 

However, sales of branded steers 
were verified on the basis of 10%c 
for butts and 10c for Colorados, one 
big packer selling 2,500 in the initial 
trading at these lower prices. The 
same seller also sold 1,000 Wichita 
branded cows of light average weight 
at 13e. Meanwhile, packers sold 
around 10,000 northern branded 
cows down to 12c. 


Independents slacken. Selling 
by iarge midwestern independent 


packers slowed down considerably 
within past week. 

Eastern packers also slow to accept 
lower bid prices following recent top 
prices as 13c for heavy and 15¥c 
for light Pittsburgh native steers, 
16%4¢ for New England light average 
light native cows and 181c for native 
and 16'%c for branded southeastern 
light hides. 


Small packers drag. Offerings 
of southwestern light hides at 151 
flat fob. had no takers for averages 
from 40 up to 44 lbs. as some buyers 
named ideas about a cent less. 

Midwestern 48-50 lb. avg. hides 
offered at 14-l4%%c selected fob. 
brought return bids of 131%4-14e de- 
pending upon quality. Regular 50- 
52 lb. average midwestern allweights 
offered at 14c brought counter bids 
of 13-13%c. Some 50-51 lb. avg. 
hides of fair quality sold at 12'%c 
flat fob. but takeoff was described as 
rather rough. 








Close 

May 20 
July 15,52T 
October 16.13B 
January 16.62B 
April 16.85B 
July 17.05B 
October 17.28B 


Close 
May 13 
15.75T 
16.33B 
16.76T 
16.96B 
17.16B 
17.36B 


High Low Net 
for Week for Week Change 


15.75 15.44 —23 
16.35 16.05 —-20 
16.75 16.53 —14 
16.95 16.85 —lI1 
17,09 17.09 —lI1 
17.23 17.23 —08 


Total Sales: 208 Lots 








HIDE AND SKIN QUOTATIONS 


Present 


Heavy native steers 12 -12% 
Light native steers 141-15 
Ex. light native steers 17) -17% 
Heavy native cows 14 -15 
Light native cows : 1542-16 
Heavy Texas steers 10% 
Butt branded steers 104%, 
Light Texas steers 1244N 
Ex. light Texas steers 15N 
Colorado steers 10 
Branded cows 12 -13 
Native Bulls 104-11 
Branded Bulls 9'1%-10 
Packer calfskins 45-471, 
Packer kipskins 27 ~-30 


Week Ago Month Ago Year Ago 
1214-13 11 -11% 15-154 
15-1514 14 -14% 18'4-19 
17'\4-18 16'%-17 21 -22 
14-15 12 -12% 17-18% 
16 -16'!% 141-15 19% 
11 10 -10% 14 
11 10 -10% 13% 
13 12N 16 
1514 13'AN 20% 
1014 91-10 
12%-135% 11 -12 17. -17'4 
10'%-11 10% 124-13 
9'%,-10 9% 114-12 
374-474 37%.-42'% 53-65 
26 «6-30 25 +26 34 -40 


NOTE Price ceilings have new been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up contrels require that applicable records be held until April 50, 1955. 
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Best bids for heavier stock aver- 
aging around 58 lbs. were at 12- 
12'4c while sellers asked up to 13c 
selected fob. Small packer bulls were 
reported obtainable around 9c se- 
lected fob. for around 85 lb. avg. 


Country hides soften. Dealers 
came out with more offerings and 
trade sources reported mixed all- 
weights including renderers obtain- 
able at 9\%4c and straight locker- 
butchers available at 10c flat trimmed 
fob. shipping points for around 50 
lb. average. 

Calfskins still active. On Mon- 
day, one big packer reported selling 
a total of about 22,000 at 47'%c for 
Chicago heavy and light and St. Paul 
light calf; 45c for St. Louis heavy 
and River all weights. Another big 
packer followed on Tuesday with 
sales of about 10,000 Feb.-March- 
April all weight calf, realizing 474c 
for Chicago-Albert Lea, 45c for 
Omaha-Cedar Rapids and 35c¢ for 
Oklahoma City productions. 

Business in River kip at steady 
price of 30c. Later, packers offered 
River overweights at 3lce and de- 
clined bids at 30c. Some Fort Worth 
overweights offered at 28c were later 
withdrawn from the market. Late 
sales of kip from premium points re- 
ported at 33c for Evansville and 34c 
for Nashville. 

Last reported trading in big packer 
regular slunks involved 28,000 to 
30,000 at $1.85, unchanged. Large 
hairless slunks at 85c. Good north- 
ern small packer allweight calf quot- 
able at recently paid top prices of 
33-33Yoc and kip up to 19-19%e for 
carload lots. 


Horsehides scattered, Some 
fairly good lots of northern hides 
moved at $9.75 trimmed fob. ship- 
ping points with mules included in 
certain instances at discounts rang- 
ing from $1.00 to $2.50 depending 
upon the percentage involved. 

Other trimmed lots from longer 
freight points were obtained at $9.50 
fob. while up to $10.00 was still 
quoted for very best productions 
from lower freight points. Un- 
trimmed hides ranged $10.50-11.00 
fob. shipping points. 


Big packer shearlings steady. 
Some good No. ls moved at $1.55 
and choicer lots at $1.65 and $1.75 
while No, 2s moved mostly at $1.20- 
1.25. The No. 3s sold in the range 
of 70-85c¢ with last reported sale ac- 
tually at 80c. Clips nominal and dif- 
ficult to quote in the absence of new 
sales or offerings. 

Some good western spring lamb 
pelts sold at $3.00 per ewt. liveweight 
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basis and eastern packers realized as 
high as $3.25 for similar description. 
Winter wool pelts cleared in the 
range of $5.25-5.50 per cwt. live- 
weight basis. Some late business in 
full wool dry pelts at 27-28c. 


Dry Sheepskins firm. As buyers 
here have low set views, relatively 
few sales confirmed. Europe paying 
up to $14.50 fob. for Ceara (Brazil) 
regular cabrettas as against buyers 
ideas here of $12.00-12.25 fob. 

Locally, there were some offerings 
of Ceara regulars at $14.25 c&f., too 
high for buyers. Not much interest 
in specials, Other varieties of hair 
sheep slow and nominal. 


© 


Wool sheepskins continue firm at 
origin and latest reports on the Aus- 
tralian auctions that the Melbourne 
market generally unchanged and in 
sellers’ favor. 


Pickled skins spotty. Only 6,000 
dozen “Islington” lambs sold of New 
Zealand skins. 4,000 dozen at 73 
shillings and 2,000 dozen at 72/6 
shillings. Reports “Wallacetown” sold 
at 84 shillings, “CFM” at 86 shillings, 
“Canterbury” at 69 shillings. Sales by 
the reporting buyers to U. S. thus 
610,000 


far aggregate to around 


dozen lambs. 


Streamlined Tanning 





POSITIVE PROOF... 
TEST A SAMPLE... 
SEE FOR YOURSELF 


Cuts Cost « Cuts Time 


I * ADE-II-TAN increases production...without increasing 


equipment. 


2 *ADE-II-TAN cuts tanning time as much as 50%. 


3 *ADE-II-TAN produces a uniform quality... of smooth 


grain leather. 


THE TANWADE COMPANY 


MANUFACTURERS OF 


2136 DOMINICK STREET © CHICAGO 14, 1LLINOIS © U.S.A. 


ee 


lias tag fee 
& AL aoe tte 
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On a tender of ‘Wallacetown’ skins, 
the 1,000 dozen sheep brought 123/ 
74% shillings but the 3,000 dozen 
lambs were withdrawn. 

Domestic market nominally un- 
changed with last sales winter skins 
at $9-9.50 while clear spring lambs 
sold at $12.00 per dozen. 


Reptiles inactive. Some addi- 
tional sales of Brazil back cut tejus, 
15/60/25 assortment, at 76c fob., 
although following the business, buy- 
ers reduced ideas to 75c fob, Ship- 
pers slow in accepting any reductions 
on account of the small available 
supplies at origin. Little interest in 
spot lots of raw giboias. 

India market slow and nominal. 
Some interest in wet salted Agra back 
cut lizards, 9 inches up, averaging 
10 inches, 80/20 selection, at 23c but 
lowest offerings at 24c and shippers 
unwilling to shade their ideas. Eu- 
rope still principal buyer of lizards 


in India, taking belly cuts and paying 
considerable higher levels. 

No call here for whips although a 
report from origin indicated that 
some sales made to this country. 
Offerings of Madras bark tanned 
whips, 4 inches up, averaging 414 
inches, 70/30 selection, at 30c and 
skins averaging 4° inches at 33c 
with counter bids solicited and none 
forthcoming. Calcutta whips, 4 
inches up, averaging 41/4 inches, 
60/40 selection, offered at 25c and 
not taken. 

Brazil jacks moving. Sales re- 
ported at 63c, basis manufacturers. 
Further interest in the market but 
offerings restricted, 

Some call for New Zealands but as 
buyers’ limits are not over 70c c&f., 
relatively few sales. Siam skins sold 
to Japan where shippers can obtain 
better prices. 

Pigskins wanted. Europe con- 
tinues to be an active buyer and some 





SHEEP 


PACKER and COUNTRY HIDES 
HORSE HIDES and CALFSKINS 
PELTS A 


BRANCHES 


OMAHA, NEBRASKA 
—SIOUX FALLS and HURON, SO. DAKOTA 


SIG ADLER & COMPANY 


1929 W. 43rd STREET 
CHICAGO 9, ILLINOIS 


SPECIALTY 


dealers claim they are having difh- 
culty locating offerings. Primary 
markets well sold up and have firmed 
since previous Europe has 
bought Peruvian grey peccaries at 
$2.20 and blacks at $1.15, c&f. Eu- 
rope while Para grey peccaries have 
been selling at $1.95 c&f. Europe al- 
though some sellers now trying for 
a nickel more. Some blacks sold 
around $1.10 c&f. Europe. 


sales. 


Goatskin Prices 


INDIA & PAKISTAN Today Tast Month 
Amritsars (1200 Ibs.) ...$9'4-10% $9-9% 
Best Patnas seccseses COE Nom 
Muzaffarpurs ............ Nom Nom 
DUB IIES coc ccccsevccoces Nom Nom 
Daccas pesccsvee Mom Nom 
Calcutta Kills ........... Nom Nom 
Coconadas (1.70/1.80 Ibs.) $9' $9! 
Deccans (1.70/1.80 Ibs.) ..$9 $9! 


CHINAS 

Szechuans, ibs rere Nom 
Hankows, ibs. .. .++. Nom Nom 
Chowchings, dz Nom Nom. 


MOCHAS 

Berberahs . sevbice Cm $8%-9 
Hodeidahs coackee: See $5.00 
ee $11.00 
Batie types ity $9.65 $9.50 
Addis-ababas e+e» $8.50 $8.50 


AFRICANS 

ree devas ee Nom 
Casablancas Nom Nom 
Marrakesh SPT Nom 
Constantines ...... ..- Nom Nom 
Orans .. bese Nom Nom 
Tangiers Serre — Nom 
West Province Ex. Lts. .. Nom 48« 
Port Elizabeth Ex. Lts. .. Nom ife 


Nigerians, ibs. .. ~o- $1.06! $1.02-06 
Mombasas, dz. $9.65-10'% $9%-9.85 


LATIN AMERICANS 

Mexicans 

Matanzas, etc. (flat) .. Nom 
Oaxacas Nom 


\enezuelans 

Barquisimetos so 39c¢ 39c 
Coros orosncenneses Nom 39c 
Maracaibos oeseee Nom Nom 
La Guayras ..........--. Nom Nom 











Don't Trust To LUCK! 


Protect yourself against costly 
accidents by installing the best 


Embossing and Graining 
Machine Guards 


Manufactured by 


BOYLE MACHINE & SUPPLY CO. 


36 WALNUT 8T., PEABODY, MASS, 
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Colombt 
Rio Hache sorece Crean Nom 
Bogotas ..... =a Nom 


West Indies 

Jamaicas .. Nom Nom 
Baitiane ..nccscccscccces SUC 13-44¢ 
San Domingos ... Nom Nom 


Hrazils 

Cearas >a S6« 
Pernambucos coccccce SeOOe 
Bahias sienace O00 


Argentines 
Cordobas/Santiagos ...... 48-50« 48-50 
Pampas +. Nom Nom 


Peruvians 
Paytas a 4c 45 
Ayacuchos Nom 45 ne 
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Government Cannot Guarantee 
Economic Stability Or Growth 


Businessmen Must Return To Fundamentals In 
Gauging Outlook For Production And Sales Plans 


By Dr. H. E. Luedicke 


Editor, "The Journal of Commerce” 


The Highlights: 

Businessmen may be relying too 
heavily on government guarantees 
and artificial props to support a high 
level of business activity. Sounder 
advice is to stick to proven funda- 
mentals for business growth and pros- 
perity. 

There are five vulnerabilities in the 
economy: inventories, plant capacity, 
private debt expansion, declining 
farm incomes, market saturation. 

There are also several important 
sustaining forces beneath the econ- 
omy sufficient to counter-balance the 
vulnerabilities. 


Condensation of talk before Tanners Spring 
Meeting, Bedford, Pa., May 13 


TOPS IN 
TANNING 
EQUIPMENT 


George 


representing 


SPECIAL EQUIPMENT CO. 
CHAS. H. STEWLING CO. 


TRAUD MACHINE CO. 


FULTON COUNTY MACHINE CO. 


ROMER 


Company, Tuc. 


27 WALNUT STREET e 


PEABODY, MASS 


The consensus among business men 
and economists on the outlook for 
business today can be summed up 
very simply as follows: The current 
recesion is showing signs of flattening 
out. If business fails to develop 
recuperative power in the near future, 
Government intervention will be in- 
creased to bring about a reversal in 
the trend anyway. 

We suspect that most business men 
are not yet facing up to the basic 
problem that is confronting us today. 
We have been told not once, but many 
times, that Washington has developed 
an arsenal of anti-recession weapons 
that will be a match for any recession 
or depression. So why should any 
one worry? 


But are we really justified in shrug- 
ging off the current recession as a 
mere inventory “adjustment” that 
will be over in a jiffy? Aren't we 
merely kidding ourselves when we 
assume that we can grow into out 
current industrial capacity without 
any occasional stumbling or breaking 
of stride? Wouldn’t it have an im 
portant bearing on our managerial 
decisions if we suspected that the 
Government's ability to cushion any 
decline may not match its willingness 
to try for that goal? 

These questions can easily take on 
bread-and-butter significance for any 
industry. That is why it is important 
today to get a clear perspective on 
three problems: 

(1) What does the record show 
about the ability of Government to 
suspend the business cycle? 

(2) What are the economic funda 
mentals today and what do they imply 
for the future? 

(3) What can Government do to 
guide the economy out of its present 
vulnerable position into a sound long 
range future without too 
stumbling ? 


The role of government: The 
key question confronting 
today is: Has Government 
learned to 


business 
really 


perpetuate economie 





DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK 
STAINLESS SUMAC  .- 
QUEBRACHO 

SPECIAL DIPPING EXTRACTS 


SEL cS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


- OAK MANGROVE 
ORDINARY SUMAC 


RAPID TAN “G” 


ESTABLISHED 1887 


SPRACO-Spray Finishing Machines PORT ALLEGANY, PA. 


MARLOW FLESHING PUMPS 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E! 
Getz Bros. & Company, San Francisco, Calif.; New York City 








GIRL Re 
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PROGIL 


LION'S HEAD BRANDS 


The Hall-Mark of Chest ni ut E xt ract at its best. 


Made in France for a half century from live trees. 


Modern equipment in four producing plants. 


Continuous research. 


Unvarying uniformity of high purity and color. 


Ordinary Chestnut and special adjusted pH extracts. 


Liquid—Solid—Pulverized—Spray-Dried. 


Sole Agent for U.S.A. and Canada 
TANIMEX CORPORATION 


350 Fifth Avenue 


New York 1, N. Y. 





Emergency shipments from U.S.A. Warehouse. 




















TABER 
TANNERY 
PUMP S&S 


» ++ have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. ¥, 








Anglo-American Hides Co., inc. 


100 GOLD STREET 
NEW YORK 38, N. Y. 
IMPORTERS & BROKERS of 
Goatskins, Cabrettas, Deerskins, 
Peccaries, Lizardskins, Snakeskins, 
Alligators, Madras-tanned Goat- 
skins, Buffaloes, Calfskins, Whip- 
snakes, Cobras etc. 
Direct connections and representa- 
tions from all over the world. 
Inquiries invited. 
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growth and does it possess the means 
to reduce the business cycle to minor 
fluctuations—without piling up more 
serious trouble for a later date? 

We can feel sure today that a 
repetition of the Great Depre ssion of 
the early 30s can and will be pre- 
vented. We have also learned how to 
knock the bloom off an excessive 
boom by credit restrictions. 

Under the Employment Act of 
1946, the Government is pledged to 
“use all practical means ... to pro- 
mote maximum employment.” This 
is a blank check as there are no re- 
strictions or safeguards built into the 
Act, except for the general statement 
that the Act is to “foster and promote 
free competitive enterprise and the 
general welfare.” 

It would be important to know 
which degree of inflation in the 
attempt to boost production and em- 
ployment the Administration in 
power would consider as compatible 
with the concept of “general welfare.” 

The Eisenhower Administration 
thus far has shown restraint in using 
inflationary stimulants because it has 
been convinced that the economy will 
straighten out by itself and soon. This 
does not constitute a basic decision 
against the use of such stimulants if 
and when they are deemed necessary. 

The lesson of the past twenty years 
is that a good deal can be done to 
keep a boom going through artificial 
means and to hold any decline to 
moderate proportions. The only thing 
we still don’t know, is how long such 
a policy can work. 

There can be not the slightest 
doubt, however, that as the result of 
constant over-stimulation over the 
past two decades a number of mal- 
adjustments have developed in the 
economy that are now blocking traflic 
on the one-way street toward uninter- 
rupted growth and that need treat- 
ment of one sort or the other before 
the economy can hope to resume its 


upward march. 


Cure or quack treatment? At 
the start of 1953 five major vulner- 
abilities were recognizable. They 
were: 

(lL) The threat of excessive in- 
ventories;: 

(2) The threat of excessive plant 
capacity ; 

(3) The threat of excessive pri- 
vate debt expansion; 

(4) The threat of declining farm 
incomes; and 

(5) The threat of a temporary 
saturation of the markets for durable 
consumer goods. 


Inventories: Inventorics the 


same as in 1948 were the first 
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economic problem to hit the head- 
lines. Inventory accumulation had 
switched to liquidation by mid-1953. 
Once again, we were in the midst 
of an inventory recession. But think- 
ing back to 1948/1949, nearly every- 
body felt rather good about the whole 
thing because inventory recessions 
though they may be quite abrupt. 


usually don't last very long. ¥ - SNe ae YOUR LEATHER A 


If the 1953 tail-end of the post- 


» ae 
war boom was supported only by 
producing for inventory—-and_ these N i U E Fi N i r 
inventories finally led to a cutback U Q 


in production because they were con- 

sidered excessive—then it seems to WITH 

follow that only resumption of pro- 

duction for inventory could pull us 

out of the current decline in a hurry. N AC RO M a iv 
However, short of a substantial 

deterioration in the international out- 

look, it is difficult to see any early NACROMER OFFERS AN UNLIMITED RANGE OF EFFECTS. A 

resumption of inventory accumula- coating of lacquer containing a small quantity of Nacromer on 

en-—How re the oe oe of our your leather or leather products will make a world of 

ee Se eee ee difference in beauty. The range of colors and effects obtainable 


markets is making itself felt in : : 
changed buying patterns Leced on with the use of transparent pigments or dyes is unlimited. 


lower stocks and shorter commit- NACROMER IS SIMPLE TO USE. Just a little Nacromer is 
inent per iods. mixed with lacquer and applied by spray, brush or dip. It’s 
Hence it would seem highly unreal- easy and fast. 


istic to expect any immediate or even 

prion Tag teem, pally Beco yor wesegy Cada NACROMER IS LOW IN COST. Since the quantity of Nacromer 
change in inventory policy. We are and lacquer used to obtain unusual beauty is so small, 

just kidding ourselves if we assume and the cost of materials so low, the extra cost of the 
that the inventory problem has been finished product is negligible. 


solved. 
CAN YOU USE NACROMER? If your sales can benefit from a 
> . a distinctive, different kind of leather finish... you can use 
Plant capacity: Up through 1953 , 
ein ok tx eet dina telie Nacromer. To see the difference yourself... use the handy 
coupon below to obtain a demonstration sample of a 


behind the boom was the year-to-year : 
increase in plant and equipment Nacromer finish on leather. 


expenditures by industry. 
Since many of the big post-Korean 
} Please send a demonstration sample of a 


expansion programs are now eithe1 | Neeremer Galeh 
' 


complete or nearing completion, the rl s ' 
best that can be expected from this the é corporation ; Name Title 
sector of the economy is a sustaining } Company 

! 


influence, but no new stimulation. “World's Largest Producers of Pearl Essence” 
; Address 


Chances are that the rate of plant 
and equipment spending in the sec- 
ond half of 1954 and throughout 1955 
will continue to sag unless an 
entirely new element, such as a drastic 


153 Waverly Place * New York 14, N.Y. | City 





change in defense goals and pro- 





grams, enters the picture. 
It is difficult to visualize that the 
factor of increased competition will 





offset the impact of dragging demand 
BEWARE OF SUBSTITUTES FOR 


qi iant and equipment spending. TS NAT Mad EULUG STG TACCO 


The fear of at least temporary excess 


capacity is quite real in many lines. Ne (ne We. SOLUBLE CLAY 


Private debt expansion: All ee 


major private debt categories have CEALERS IN C2 
expanded at a terrific pace since the DOMESTIC & FOREIGN THE AMERICAN COLOR 


end of the war: bank credit, mortgage 
& CHEMICAL CO, 


credit and consumer credit }J | Sf = {: = 
° a —_s t 
At the moment. mortgage credit cli cD = yeep ~ lit I ~ Sote Distributors to the Leather 
Industry 
172-176 Purchase Street 


PE ARODY, NIASS. Tel. LA berty 2-0517 Koston, Mass 


still is going strong; consumer credit 
is stationary: and bank credit has 
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HERMAN HOLLANDER, INC. 


154 Nassau Street 


Telephone WO rth 4-3240 


CABLE ADDRESS: HERHOL, NEW YORK 


Gloversville, N. Y., Address: 67 E. Fulton Street 


FOREIGN and DOMESTIC 
HIDES and SKINS 


Own Affiliates in Principal Foreign Hide and Skin Centers 


New York 38, N. Y. 


Teletype N. Y. 1-1238 




















cques Wo lie 





SYNEKTAN 0-230 
A liquid synthetic tannage thet 
equals the qualities of vegetable 
extracts. Replaces Sumac. Used 
as a retan on chrome stock. 
SYNEKTAN NPP 
For high grade whites and pastel 
colors; produces full plump leather. 
SYNEKTAN NCRP 
Specialty syntan, used in combina- 
tion with chrome tannage or in 
the dye bath for better grain. 
TANASOL NCO 
Syntan in beads, to use with ex- 
tracts in the tanning and retanning 
operations. 


TANASOL PW 
Syntan in beads, to use with NCO 
for bleaching chrome stock and in 
retanning chrome stock. In the dye 
bath for good level colors. 
FUNGIZYME BATES 
Pancreatic bating salts of standard, 
controlled quality. 
Bate A & AS—For 
and sole leather. 
Bate B & BS—For furniture leather, 
side leather and calf skins. 
Bate C & CS—For goat skins. 
SULPHONATED OILS (Various Bases) 


MONOPOLE OIL (For Finishing) 


sheep skins 


EMULSIFIERS and DETERGENTS—For good degreasing. 


Samples and informa- 
tion upon request, 


Carlstadt, N. J. 
Los Angeles, Calif. 





JACQUES WOLF « co. 


Pastarc,m. 4. 

















EDMOND WEIL, Inc. 


Importers and Exporters of 


100 GOLD ST., NEW YORK, U. S. A. 


Branches or agents in Principal Markets 


Cable Address: ALPHONSE 


Paris Office—Boulevard des Italiens 15, Brazil Office—Caixa Postal 1042, Rio de Janeiro 


All Ccdes Used 
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been dropping moderately because of 
the decline in business. 

Money is almost as easy as it was 
during the war. Capital is seeking 
investment. But as far as money and 
credit is concerned, it is strictly a case 
of “you can lead the horse to water, 
but you can’t make it drink.” 

Debt expansion is the most power- 
ful single stimulus an economy can 
enjoy. But the fact that money is 
cheap, by itself, is not enough. 


Farm incomes: Farm income has 
been declining for three successive 
years, despite the existence of high 
farm price props. The mere fact that 

under one name or another—some 
$7 billion of surplus farm stocks are 
hanging over the markets makes it 
extremely unlikely that the economy 
this year will receive a boost from 
any spectacular increase in farm buy- 
ing power. 


Consumer buying: Many ob- 
servers are pinning their hopes for 
an early business up-turn on con- 
sumer buying. 

Sufficient buying power is available 
to boost consumer buying. The im- 
pact of unemployment on disposable 
income has just about been offset by 
tax cuts. The trouble is that those 
now out of work individually do not 
profit from the tax cuts. And those 
in jobs are showing a growing desire 
to save a bit extra for the proverbial 
rainy day. 

The situation in consumer durables 
is clearly one of temporary saturation 
of demand. It is not clear how much 
additional buying could be induced 
by price reductions. But it seems 
certain that, where markets remain 
sticky, there will be more price 
cutting later this year. 

It is difficult to visualize any sub- 
stantial lift for some time as con- 
sumers are extremely well stocked 
with most kinds of durable and non- 
durable consumer goods. It does not 
even seem prudent to pin too high 
hopes on a renewed pick-up in install- 
ment buying. 


Sustaining forces: In viewing 
these vulnerabilities, one must guard 
against exaggerating their potential 
danger. 

Thus far, the post-war boom has 
not bred excessive speculation in any 
of the chief sectors of the economy. 

Hence while there are vulnerabili- 
ties, they do not seem to be anywhere 
near a point where they are likely to 
erupt with the painful result of setting 
a downward spiral in motion. 

To offset the vulnerabilities, strong 
sustaining forces are operative in the 
economy: 
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(1) The defense program is the 
most important one, despite the recent 
moderate reductions in military ex- 
penditures. 

(2) Even if 1954 brings a decline 
in plant and equipment expenditures, 
investment spending will remain high. 

(3) Consumers have record liquid 
assets and that bolsters their buying 
potential. 

(4) Construction is confounding 
the experts by merrily setting new 
records even this year though there 
may be a let-down during the latter 
part of the year. 

All these factors are currently oper- 
ative. They are the cushion under 
the economy. In addition, there are 
a number of long-range factors of 
recognizable strength which are 
highly potent. To mention only some 
of them: 

(1) The 
population ; 

(2) The pressure for greater pro- 
ductivity through technological prog- 
ress; 

(3) The migration from the big 
cities, into the suburbs with all this 
implies in the way of home building. 
relocation of stores, creation of new 
shopping centers, shifts in transpor- 
tation facilities, etc. 

All of these factors are active now, 
too, but they give promise of even 
greater potentiality a few years 
hence. 

The only safe course for our econ- 
omy to expand is by reliance on the 
natural forces of growth: population 
expansion and higher productivity. 
Together the two add up to higher 
living standards. 


continuing growth = in 


Summing up: The millennium 
has not yet arrived. We have learned 
a lot during the past twenty years; 
but not nearly enough to be sure of 
the safe scope and the limitations of 
Government interference in business. 

The inflexible theory held by the 
leading New Deal and Fair Deal eco- 
nomists that each year must bring the 
continuation of the rate of growth 
that the return to a “second -best 
year’ is fatal—is economic dynamite. 

It may prove wise not to rely 
blindly on the Government and trust 
that it will be able to bale out the 
economy at any time but rather not 
to lose sight completely of economic 
fundamentals. These still have to 
mesh properly if a free enterprise 
system is to prosper and not to be led 
into some form of planned economy. 

Spared another dose of over-stim- 
ulation in the near future, the econ- 
omy has a good chance of holding its 
current high plateau with only minor, 
mostly seasonal, fluctuations, for per- 
haps the next year or two. 
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Strange things 
lia ppen when you 


compromise on OIL 


ATLAS 


QUALITY- 
GUARANTEED 


OILS 


NEATSFOOT OILS 
SULPHONATED COD OILS 


SULPHONATED 
NEATSFOOT OILS 


SPLIT OILS 
MOELLONS 


and many 


specialty products 


¢ Day in, day out—batch after batch— 
Atlas oils meet the highest level of 
quality requirements through Atlas lab- 
oratory control standards. 


Every tanner knows that undetermined 
factors can influence his finished leather 
if the slightest compromise is made in 
his selection of oils. Color, strength, 
finish and over-all quality can be seri- 
ously impaired when leather oils fail to 
constantly measure up to established 
standards. 


Since 1887, Atlas Refinery has been 
supplying oils which not only meet rigid 
laboratory standards but also the prac- 
tical working standards of tanners every- 
where. 


It will be a privilege to discuss your oil 
problems with you at any time. 


REFINERY, INC. 


142 LOCKWOOD ST. 
NEWARK, N. J. 
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Among leading participants at Tropical Leather showing 
staged by Leather Industries of America at Tanners’ 
Council spring meeting are top to bottom on left, Erhard 
H. Buettner, Julian B. Hatton, Jr., and Walter Kraus, all 
at the speaker's podium. Models are, top left, Mrs. Ralph 
L. Pope, Jr.; right, Mrs. C. David Wilson; center, Marge 
Schell (the !one professional model); bottom left, Mrs. 
Julian B. Hatton, Jr.; and bottom right, Donald H. McCree. 
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Top row, left to right: M. L. Biztritsky, S. Frankle; Elmer 
Frodin, Cardwell E. Belding; Russell Myers, Fred Hilter- 
haus. Second row: Fred Artz, John Eick, W. Ellison, 
George Hegner; Frank E. Smith, James M. Cavanaugh, 
John Feeney, Ben Roberts and Howard Lincoln. Third 
row: E, S. Fitzgibbons, Thomas Kiernan; Judge Clayton 
Van Pelt, Sherwood Gay; Thomas Leas, Laird Wilson. 
Fourth row: John Cort, Charles Morrison, Tom Chain; 
Julius Loewengart, Al Fried, Mrs. Kivie Kaplan, Kivie 
Kaplan, Arthur Loewengart. 
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Top row, left to right: H. G. Turley, Eugene Kilik; Bernard 
Goldsmith, Cecil Lichtman; Eugene Kilik, Cecil Lichtman. 
Second Row: Mrs. Ralph L. Pope, Jr., Mrs. J. G. Schnitzer, 
Mrs. L. J. Roversi, Jr.; Orrie Oseland shows golf prizes. 
Third row: Robert L. Stephenson, L. H. Shingle, Fred J. 
Blatz, Clarence Heyde; Cecil Lichtman, Richard Kalten- 
bacher, Frank Radel, Harold Edelstein. Bottom row: Mrs. 
Ernest Janson, Ernest Janson; Mrs. Arthur Loewengart, 
Mrs. Sidney Wetsheimer, Mrs. Bernard Goldsmith, Mrs. 
Harold Edelstein; Floyd B. Collins, Cardwell E. Belding. 
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Top row, left to right: Abraham Fin- 
kelman, Robert Forrest, Philip Lehn; 
Paul R. Mackinney, Frank Mackinney. 
Second row: Bob Slattery, Jr., George 
Wemple, Tom F. Moore; Edward J. 
Greene, Roscoe Manley. Bottom: 
Charles Berry, Fred Tresler, Doug 
Severn, Dan Blackford, George 
Humphreys, A. C. Wefelmeyer. 




















Rs 
ike ‘ 
~ 
ms 





YOU'VE GOT TO SPRAY 


and it just happens that we have come up with just about the best bet 
yet in a Suede Spray that actually improves crock-resistance. Here's 


WHEN 





what it does, easily, quickly and at surprisingly low cost: 
YOU'VE The clear type develops any color and brings out all the richness 
the original dye. 

GOT The colored type levels off the shade so that it presents an all-o 
even effect and makes cutting much easier. 


Both clear and colored types add dollars to the ippearance of any 
suede. 


TO 


% ¥ # # 


And don't forget... . We are specialists in waterproof finishes for 
shoe and garment leather . .. waterproof finishes made without laequer 


emulsions. 








150 MAIN STREET @ PEABODY, MASSACHUSETTS 
Branch: 410 Frelinghuysen Ave., Newark, N. J. 











May 22, 1954 LEATHER and SHOES 








Top row, left to right: Mrs. Harold Connett, Harold Con- 
nett, Mrs. Frank Miller, Frank Miller; Mr. and Mrs. Orrell 
Oseland, Fred O'Flaherty. Second row: Arthur F. Schroe- 
der, Jr., George Hinson; Edward Newman, Abe Sklut; 
William R. Katzenberg, Laird Wilson. Third row: Leon J. 
Roversi, Jr., Russ Myers, Mrs. Myers, Roger Conant; Gene 
O'Donnell, Mrs. Andrew VanDerslice, Thomas L. VanDer- 
slice, Mrs. Thomas VanDerslice, Mrs. O'Donnell, Andrew 
VanDerslice. Fourth row: Mrs. Ralph L. Pope, Jr., Ralph 
Pope, Jr.; Mrs. George Poh, George Poh, Stan Rawson, 
Robert Braun, Nick Beucher, Jr. Bottom row: Richard Bern- 
heim, H. K. Dugdale, Philip Bernheim; Mr. and Mrs. George 
Meally and Harold Goodspeed. 
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Top row, left to right: Morton W. Shepard, Jr., Horace L. 
Shepard, Betty Shepard, John Pfeiffer, Mrs. Pfeiffer; Mr. 
and Mrs. Abraham Lichtman. Second row: Edward New- 
man, Henry Sternfeld, Carl Kuhn; Edward J. Rafferty, 
Emery Huvos, Mrs. Huvos, Henry Sternfeld, Mrs. Ed- 
ward Rafferty. Third row: Irving Glass, Lee C. McKinley, 
C. P. Vogel. Upper right: Saul Stockman, Emery Huvos, 
Irving Roberts. Lower right: Lewis Jackson, Leif Kronen, 
T. J. McNamara. Bottom row: Gilbert Hahn, Julius G. 
Schnitzer, Mrs. Schnitzer and Mrs. Hahn; John E. Andresen, 
Roger B. Conant. 
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RELIABLE DIRECT SOURCES THE WORLD OVER FOR 


VEGETABLE TANNING MATERIALS 


WATTLE EXTRACT WATTLE BARK MYRABOLAMS VALONIA 
MANGROVE BARK DIVE Divi CUTOH QUEBRACHO SUMAC 


U.S.A. agents NCS Brand South African Wattle Extract 
Sole agents in U.S.A.—Canada—Cuba—Mexico. 
SENS Brand. Powdered Valonia Extract. 


THE OLSON SALES AGENCY 
IMPORT - EXPORT 
NEW YORK 5, NEW YORK 
20 BROAD STREET 


(NEAR WALL STREET) 


Telephones: 
DIGBY 4-0226, 4-0227 


Cable Address 
"OOROBAGE" 


LEATHER and SHOES 


Top left: seated at the registration 
desk, T. J. McNamara, Mary Rao, 
Orell Oseland. Standing are Mr. and 
Mrs. Harold Edelstein. Bottom left: 
Mrs. Clayton F. Van Pelt, Mrs. C. D. 
Wilson and Mrs. Alex Abig enjoy a 


ride in the "surrey with a fringe on 


top." Top right: Lewis Jackson, Fred 
O'Flaherty, Dominic Meo. Middle 
right: Gus Swoboda, Charles Morri- 
son, Harry Gensemer. Bottom right: 


Clayton Van Pelt, Harold Good- 


speed, S. N. Nectow. 























Top row, left to right: Frank Ziegler, 
Mrs. L. B. Jackson, Mrs. B. W. Rob- 
erts, B. W. Roberts; S. W. Englund, 
S. S. Kremer, O. V. Wederbrand, 
Carl Telander, John F. Eick, G. W. 
Collen. Second row: Mrs. Edward 
Rafferty, Mrs. Arthur Carlson, Mrs. 
George Meally, Mrs. Elmer Frodin, 
Mrs. S. B. Foote; James E. O'Malley, 
Rolf Quarck, Ingrid Quarck, Walter 
Schultz. Bottom row: Fred Artz, Ralph 
Clark, J. F. Neiley, George Elliott; 
Charles Berry, A. C. Wefelmeyer, 
George Humphreys, Frank P. Gage, 
Thomas C. Blair, Fred Tresler, Den 
Blackford. 














WEBER and SMITH, INC. 


15) PIERCE STREET 











FOR RETANNED CHROMELEATHER 


DERMOLIQUOR C 24 


Cationic Fatliquor 


FIBER CHEMICAL CORPORATION 


P.O. BOX 218 MATAWAN, N. J. 
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Abig, Alex, Fred Rueping Lea Co., 
Fond du Lac, Wise. 


Berndt, M, C., The Lackawanna 
Lea. Co. of Canada, Toronto, 
Ontario 

Bernheim, Philip G., KR. Neumann 
& Co., Hoboken, N. J. 

Bernheim, Richard, RK. Neumann 
& Co., Hoboken, N. J. 

Blatz, F. J., Amalgamated Lea. Co., 
Wilmington, Del. 

Brande, Stephen, Brande Leather 
Corp., New York City 

Byron, James Edgar, W. D). Byron 
& Sons, Inc., Willianssport, Md. 


Clayman, K., Booth & Co., Phila- 
delphia 

Conant, Roger B., Winslow Bros. 
& Smith Co., Boston, Mass. 

Connett, Harold, Surpass Leather 
Co., Philadelphia 


Dembo, Jack, Garden State Tanning 
ee a ee oe 

Dimm, Ross L., Good Bros. Lea. 
Co., Newark, N. J. 


REGISTRANTS 


Dugdale, H. K., Beadenkopf Lea., 
Wilmington, Del. 


Edelstein, Harold, Manasse-Block 
Tanning Co., Berkeley, Cal. 

Eick, J. F., Eberle Tanning Co., 
Westfield, Pa. 

Ellis, E. K., Eagle-Ottawa Lea. Co., 
Grand Haven, Mich. 

Ellison, W. P., Proctor Ellison Co., 
Boston, Mass. 

Ewe, R. H., The Ohio Leather Co., 
Girard, Ohio 

Finkelman, A., Lincoln Leather 
Co., Boston, Mass. 

Foot, S. B., 5. B. Foot Tanning Co., 
Red Wing, Minn. 

Forrest, I. Robert, Lincoln Leather 
Co., Boston, Mass. 

Fried, Al, Garden State Tanning, 
Inc., Pine Grove, Pa. 

Frodin, Elmer E., Chicago Raw- 
hide Mfg. Co., Chicago, III. 


Gallun, Edwin A., A. F. Gallun & 
Sons Corp., Milwaukee, Wisc. 

Gay, Sherwood B., Blanchard Bros. 
& Lane, Newark, N. J. 

Goldsmith, B., Goldsmith Leather 
Co.. Inc., Newark, N. J. 


Good, William A., Lackawanna 
Leather Co., Hackettstown, N. J. 
Goodspeed, Harold N., A. C. 
Lawrence Lea. Co., Boston. Mass. 
Grubstein, Joseph F., American 

Lea. Co., Newark, N. J. 
Gunnison, S. B., Gunnison Bros., 
Inc., Girard, Pa. 


Harding, George E., Howes Lea. 
Co., Boston, Mass. 

Hegner, George A., Howes Lea. 
Co., Boston, Mass. 

Howes, H. Sherman, Jr., Howes 
Lea. Co., Boston, Mass. 

Huvos, Emery L., Irving Tanning 
Co., Boston, Mass. 


Jackson, L. B., Tanners’ Council of 
America, N. Y. C. 


Kaltenbacher, Richard, Seton Lea. 
Co.. Newark, N. 3 

Kaplan, Kivie, Colonial Tanning 
Co., Inc., Boston, Mass. 

Kay, Arthur N., Howes Leather Co., 
Inc., Boston, Mass. 

Kiernan, T, S., Griess Pfleger, Wau- 
kegan, Ill. 

Kilik, E., New Jersey Tanning Co., 
Inc., Newark, N. J. 





CORWIN STREET 


SUEDE 


FOR DEVELOPING COLOR 


UNITED FINISH CO. 


FOR ALL TYPES 
OF LEATHER 


MANUFACTURERS OF 


LACQUERS — LACQUER EMULSIONS — PLASTIC FINISHES 


In All Colors 


SPRAYS 


AND TO PREVENT CROCKING 


PIGMENT FINISHES 
FOR ALL PURPOSES 


PEABODY, MASS. 








THE STAMP OF 








‘VORTEXOL- 











SULPHONATED OILS and FATLIQUORS 
SUEDE SPRAYS — CROCK ELIMINATORS 
WATERPROOFING SPECIALTIES 


EASTERN INDUSTRIAL OIL PRODUCTS CO. 


SAUGUS, MASS. 


Export Agent: Wolff-international, Milwaukee, Wisconsin 


DEPENDABILITY 
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La wrence 


Kitchell, F. R., A. C. 


Lea. Co., Peabody, Mass. 


Laub, George A., George Laub’s 
Sons, Buffalo, N. Y. 

Laub, Irving A., George Laub’s 
Sons, Buffalo, N. Y. 

Lang, Reinhold, Lang Tanning Co., 
Ltd., Kitchener, Ont. 

Leas, Thompson, Leas & MeVitty 
Inc., Philadelphia, Pa. 

Lehn, Philip, Louis Lefkowitz & 
Bros., Inc., New Brunswick, N. J. 

Lichtman, A., J. Lichtman & Sons, 
Newark, N. J. 

Lichtman, Ceeil, J. 
Sons, Newark, N. J. 

Lizer, Chas. W., W. D. Byron & 
Sons, Inc., Williamsport, Md. 

Loewengart, Arthur, Loewengart & 
oe = sc 

Loewengart, Julius, Loewengart & 


co, & 3 G 


Lichtman & 


Mackay, James C., J. F. McElwain 
Co.. Boston, Mass. 

MeCree, Charles H., 
Leather, Inc., Conneaut, Ohio 

MeCree, Donald H., Lackawanna 
Lea. Co., Hackettstown, N. J. 

Maloney, J. H., A. C. Lawrence 
Leather Co., Boston, Mass. 

McKinley, Lee, International Shoe 
Co., St. Louis, Mo, 


Conneaut 


Meally, G. H., The Ohio Leather 
Co., Girard, Ohio 

Miller, F. H., G. Levor & Co., Inc., 
ae Ee os 

Myers, Russ, Drueding Bros. 10s. 
Philadelphia, Pa. 


Neale, Howard W., Garden State 
Tanning Co., Pine Grove, Pa. 

Nectow, 8S. N., A. C. Lawrence Lea. 
Co., Peabody, Mass. 

Neeley, J. F.. Endicott-Johnson 
Corp., Endicott, N. Y. 
Newman, W. Thomas, 
Ottawa Lea. Co., Grand Haven, 


Mich. 


Kagle- 


O'Flaherty, Fred, Tanners’ Coun- 


cil Lab., N. Y. C. 


Pierce, Earl A., A. F. Gallun & 
Sons Corp., Milwaukee, Wis. 

Poh, George E., Barrett & Co., Inc., 
Newark, N. J. 

Pope, My Bie Jr.. Northwestern Lea 
Co., Boston, Mass. 

Powell, Ceeil E., Tanners’ Hide 
Bureau, Chicago, Ill. 


Rawson, Stanley E., The Ohio Lea. 
Co., Girara, Ohio 

Remis, Harry, Acme Leather Co., 
Peabody, Mass. 


Rice, Francis Y., American Hide 
& Lea. Co., Boston, Mass. 

Richards, R. H., International Shoe 
Co., St. Louis, Mo. 

Rulison, Fred, F. Rulison & Sons, 


Inc., Johnstown, N. Y, 


Schroeder, Walter, Fred Rueping 
Lea. Co., Fond du Lac, Wise. 

Schultz, G. Walter, Elkland 
Leather Co., Elkland, Pa. 

Schumann, Wm. F., Jr.. Holl. 
mann, Stafford Tng. Co., Chic ago, 
ll. 

Severn, D. K., Van Tassel Leather 
Co.., Norwich, Conn. 

Shaw, Otto, Diamond State Tan 
ning Co., Wilmington, Del. 

Shepard, Horace L., Jr., The Geo 
\. Shepard & Sons Co., Bethel, 
Conn, 

Shepard, Morton W., Jr., The 
Geo. A. Shepard & Sons Co.,, 
Bethel, Conn, 

Shingle, L. H., Shingle Lea. Co., 
Camden, N. J 

Shotwell, E. €., Helburn Thomp 
son Co., Salem, Mass. 

Simons, Laird H., Jr., William 
Amer Co., Philadelphia, Pa 

Simpson, R. R., Ohio Leather Co., 
Girard, Ohio 

Slattery, R. B., Jr., Slattery Bros. 
Tng. Co., Boston, Mass. 





120 WALL STREET 


Cable Address: Chilesons 


CHILEWICH SONS & CO. 
HIDES and SKINS 


Direct Connections in Principal Markets 


NEW YORK 








Ww 





Since 1918 Specialists in 


DRY COLORS 


LEATHER FINISHES 


PRESTO COLOR COMPANY 


P. O. BOX 2527, WEST ALLIS, WIS. 
Branch: 57 Grove Street, Salem, Mass. 


Ww 
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Smith, Charles E., Raser Tanning 
Co,, Ashtabula, Ohio 

Smith, E. G., Albert Trostel & Sons, 
Milwaukee, Wis. 

Stockman, Saul F., Irving Tanning 
Co., Boston, Mass. 

Swedenborg, A. J., Raser Tanning 
Co., Ashtabula, Ohio 

Swedenborg, Loren A., Raser Tan- 
ning Co., Ashtabula, Ohio 

Swoboda, Gus, H. Swoboda & Son 
Inc., Philadelphia, Pa. 


Van Pelt, Clayton, Fred Rueping 
Lea. Co., Fond du Lac, Wisc. 

Vogel, Charles P., Pfister & Vogel 
Tng. Co., Milwaukee, Wis. 


West, Richard E., J. F. McElwain 
Co., Nashua, N. H. 

Wilson, C. David, Fred Rieping 
Lea. Co., Fond du Lac, Wise. 


— ALLIED TRADES — 


Andresen, John, John 
eae, 


Andre sen 


Belding, C, E., Leather & Shoes, 
m, 33.G. 

Berry, Charles W., Tannin Corp. 
of Mass., Peabody, Mass. 

Beucher, Nick, Jr., Packing House 
By-Products Co., Chicago, III. 

Bistritzky, A. L., Scandinavian Oi! 
Cea ae Be he, 

Blackford, D., River Plate Corp., 
ns G 

Blair, Thomas C., River Plate 
Corp., N. Y. C. 

Braun, Robert, Harold Braun, Mil- 
waukee, Wis. 


Carlson, A. B., Johnson & Carlson, 
Chicago, IIL. 

Cavanaugh, James M., Interna. 
tional Products Corp., N. Y. C. 
Chain, J. T., Diamond Alkali, Cleve- 

land, Ohio 
Clark, Douglas J. W., Industrial 
Commodity Corp., N. Y. C. 


Cort, John, Diamond Alkali, Cleve- 
land, Ohio 

Cote, Gerald M., Victor Chemical 
Works, N .Y. C. 


Dahm, J., Hart & Harrington Inc., 
Chicago, Ill. 
Delph, M. A., M. A. Delph Co., Inc., 


Indianapolis, Ind. 


Feeney, John W., Barkey Import- 
ine Co., N. Y. C. 


Gage, Frank P., River Plate Corp., 
ae oe 

Gensemer, H., Borne Scrymser Co., 
Elizabeth, N. J. 

Gerhardt, C. M., H. Elkan & Co., 
Boston 

Greene, Edward J... Packers Hide 
Assoc., Chicago, IIL. 


Haas, F. O., Rohm & Haas Co., 
Philadelphia, Pa. 

Hilderhaus, Fred, Newark Lea. 
Finish Co., Harrison, N. J. 

Humphreys, J. W., River Plate 
Corp., N. ni ts 

Hunt, Harry, Packing House By- 
Products Co., Chicago, IIL. 


Janson, Ernest A., Chemtan Co., 
Port Washington, N. Y. 


Kahn, E. A., Industrial Leathers, 
Los Angeles, Cal. 
Katzenberg, W. R., Jacob Stern & 
Sons, Inc., N. Y. C. 
Kaufman, Gus B., G. 
Macon, Ga. 

Kremer, S. S., Leather 
Corp. 

Kuhn, Carl N., Wishner Weeks & 
Co., Boston, Mass. 


Lincoln, H. B., L. H. Lincoln & 


Son Inc., Coudersport, Pa. 


Bernd Co., 


Research 


Mackinney, F., Sandoz Chemical 
Works, New York 

Mackinney, P. R., Tanimex Corp., 
New York City 


Hide 


Manley, Roseoe, Dietrich 
Corp., New York City 
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Monnier, Leon E., Leon E. Mon- 
nier, Inc., Peabody, Mass. 

Moore, Carl N., The Leather Mfr., 
Boston, Mass. 

Moore, Tom F., Mutual Chemical 
Co. of America, N. Y. C. 

Moran, J. J., The Leather Manufac- 
turer, New York 

Morrison, C., Jr., Reilly-Whiteman- 
Walton Co., Conshohocken, Pa. 


Newman, C. G., Chilewich Sons & 


Co., New York 


O'Malley, James E., Jacques Wolf 
& Co., Passaic, N. J. 


Pfeiffer, John W., American Cy- 
anamid Co., N. Y. C. 


Quarek, Ralph, Chemtan Co., Port 
Washington, N. Y. 


Rafferty, Edward J., Edward J. 
Rafferty, Pittsburgh, Pa. 
Roberts, B., Barkey Importing Co. 
Inc., New York City 
Roberts, Irving B., Leather and 
Shoes, Boston, Mass. 
Roversi, L. J., Jr., Tupman Thur- 
low Oe Ine.., N. - [, 
Schnitzer, J. G., U. S. Dept. of 
Commerce, Washington, D. C. 
Schroeder, Arthur F., Jr., Atlas 
Refinery Inc., Newark, N. J. 
Sklut, Abe, A. Sklut & Co. Ine., 
Brooklyn, N.  # 
Smith, Frank E., International 
Products Corp., N. Y. C. 
Stauffer, Dickson S., International 
Shoe Co., St. Louis, Mo. 
Sternfeld, Henry B., Quaker City 
Hide, Philadelphia, Pa. 
Trask, Arthur, Arthur C. Trask, 
Chicago, Ill. 
Tresler, Fred, The 
Corp., Newark, N. J. 
Turley, H. G., Rohm & Haas Co., 
Philadelphia, Pa. 


River Plate 


Webster, George A., A. L. Webster 
Co., Chicago, IIL. 

Wederbrand, Rohm & Haas Co., 
Philadelphia, Pa. 

Weeks, Carl, Wishner Weeks Co., 
Milwaukee, Wisc. 

Wefelmeyer, Arthur C., 
Plate Corp., N. Y. C. 

Weiller, Jack, Jack Weiller & Co., 
Chicago, Ill. 

Wemple, George B., Mutual Chem- 
ical Co. of America, N. Y. C. 

Wilson, Laird, Lapham Bros. & Co., 
Chicago, Iil. 

Wootan, Charles U., Industrial 
Commodity Corp., N. Y. C. 


River 


Ziegler, Tan-American Corp., 
Me Be ke 

Zitnik, Charles A., H. Elkan & Co., 
Chicago, Ill. 
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PEOPLE 


About industry personalities coast to coast 





© Edward J. Hopkins, former 
director and retired general manager 
of International Shoe Co.’s Peters 
Shoe Division, has been named vice 
president and assistant secretary of 
Feltman & Curme Shoe Stores Co., 
Inc., Chicago retail subsidiary of In- 
ternational Shoe. Karl E. Forwalder, 
head of International’s merchants serv 
ice division was elected a vice president 
of Feltman & Curme. Vernon C. 
Power was re-elected president, and 
Mrs. Doris E. Trainer as secretary 
treasurer. 


® Louis J. Rolfo, assistant 
urer of Verza Tanning Co., Peabody, 


treas- 


and associated with the firm for the 
past 20 years, has been elected presi- 
dent of Hingston Leather Co, in 
Franklin, N. H. He succeeds Richard 
T. Hingston who has resigned. Rolfo 
says the company will concentrate on 
shoe upper leathers rather than the 
suede garment leathers it has produced 
in the past. Working force will soon 
be increased to 50, 


© T. A. Weiss, recently appointed 
chief chemist for International Shoe 
Machine Corp. of Cambridge, Mass., 
is currently making a three-week tour 
of the company’s western branches. 
He will study chemical and shoemak- 
ing problems in plants located in New 
York State, Pennsylvania, Ohio, II 
linois and Missouri. 


® Alonzo T. Crisp has joined the 
staff of Colonial Tanning Co., Boston. 
He will handle accounts in New Eng 
land as technical consultant and sales 
agent, Crisp has been associated with 
Colonial’s Hartnett Tanning Division 
since 1946. 


® W. Nelson Dean has been elected 
secretary of Corn Products Refining 
Co. Dean was formerly assistant treas 
urer with the firm. 


® Thomas J. Powers, supervisor of 
waste disposal for The Dow Chemical 
Co., Midland, Mich., has been ap- 
President Eisenhower as 


industry representative on the water 


pointed by 


pollution control advisory board of 
the Public Health Service. The Board 
serves in an advisory capacity to the 
Surgeon-General on policies and pro 
grams of the public health service 
under the pollution control act, 
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© Compo Shoe Machinery Corp. has 
opened a new district office at Harris 
with Robert W. Long, 
formerly of Compo’s Canadian ofhce, 
A member of the 


burg, Pa., 


is district manager. 
Compo organization tor the past 12 
years, Long has had Ww ide experience 
in the Maine and Canadian areas. He 
is assisted in Harrisburg by James W. 


Hammer and William J. Duffy, Jr. 


® Alfred H. Hauser of New York 
has been elected to the board of direc- 
tors of American Hide and Leather 
Ca. Boston. Hauser is vice president 


of Chemical Bank & Trust Co. of New 
Yor k. 


e William P, Drake has been ¢ lec ted 
president ot the new Industrial ¢ hemi- 
cals Division of Pennsylvania Salt 
Mtge. Co. 


for both the manufacture and sale of 


Drake will be responsible 


Pennsalt’s extensive line of industrial 


C hemic als, 


@ Shain & Co., Inc., of Boston has 
innounced tormation of a special di 
vision for fabrics for men's fashion 


footwear ind iccessorie: Sylvie 


Hamilton, Shain’s designer and styl 
ist, has designed a group ol special 
materials for the division, For the 
past two years, Miss Hamilton has 
fabrics particularly 


pointed towards the new 


been developing 
market in 

, ' ; 
mens tootwear, including it hom« 
| 


types, Casual footwear ind daytinx 


shoes, 


* George W. Price, formerly asso 
ciated with Kaufman Trading Corp., 
New York hide and skin firm, has 
Elliott 


Co., Chicago hide and skin dealer 


joined the staff of George H. 


@ John Hodges of J. C. Hodges & 
Co., Boston hide broker, has been 
named chairman of the Awards Com 
mittee of the National Hide Associa 
tion, Other members of the commit 

tee include Ernest H. Eads of Eads 
Hide & Wool Co., Amarillo, Texa 

D. O. Kibler of S. J. Kibler & Bro 
Co., New Washington, O.; Palmer 
Kreutz of John Andresen & Co., Chi 
cago; and Tom Stritzel of Stritzel & 


Co e ( hic wo, 








/>LA-MATIC 


* SOLE LAYING PRESSES 
* SOLE ATTACHING PRESSES 
* SOLE ROUGHERS 
* SHOCK FREE CLICKERS 
* SOLING and SPECIAL 
PURPOSE CEMENTS 


Lamatie equipment is soundly designed and tho- 
roughly performance tested. It is dependable in pro- 
duction and profitable in operation... backed by 25 
years of progress in cements and cementing equipment. 


SOLD OUTRIGHT BY 


LAMAC PROCESS CO. 


ERIE, PENNSYLVANIA 
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News Quicks 


About industry happenings coast to coast 





California 
® Lichten Leather Company, Los 
Angeles, is moving to larger quarters 
at 782 East Pico Blvd. 


Delaware 
® Delaware Valley Tanners Club 


will hold its annual outing at Lulu 
Temple Golf and Country Club on 
May 28. 


Georgia 
® The Sprin.. shoe show of South- 
eastern Shoe Travelers Association 





wan Wilner for 
Wedgie Heels 


the largest 
manufacturer 
of quality 
wedg 


ee ee ee es en 2 2 he 8 ee Tt 


ie heels 
in the world 








Tanners of 


SHELL CORDOVAN 
BUTTS 


SIDE LEATHERS 


Finest quality grains for men's shoes in 
“SOFTMOOR"—New mellow shrunken type grains 


VEGETABLE CALF 
“t's Timber-Taaned" 


“Glengarry,” 
“Chromexcel" 


Aniline and Corrected Grains 


Retan, Waterproof and Aniline 
Waterproof 


Athletic Goods Leather 
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will be held in Atlanta at Henry 
Grady, Dinkler-Plaza, Peachtree and 
Piedmont Hotels on November 7-10. 


Massachusetts 
® Gleason Leather Company is 


now located at 16 Spring Street, Pea- 


body. 


® Bowcraft Trimming Company 
of New York has opened permanent 
offices at 210 Lincoln Street, Boston, 
with Sam Trusten in charge. The 
company has added Milton Henken to 
its New England sales staff. 


® Linden Shoe Company of Lynn, 
manufacturer of women’s shoes, is 
moving to Livermore Falls, Maine. 


® At its annual sales and styling con- 
ference Field and Flint Co., Brock- 
ton, announced that production for 
first quarter of 1954 has been good. 
The company is planning to add new 
models to its Foot-Joy and Dr. Locke 
lines. 


® Esquire Slipper Manufacturing, 
Inc., 97 Rantoul Street, Beverly, has 
denied unfair competition in a trade- 
mark infringement suit by Esquire, 
Inc., Delaware corporation. The slip- 
per company claims name “Esquire” 
has been in common use for twenty 


years. 


® Third floor factory of Lawrence 
Maid Footwear Company, Island 
Street, Lawrence, was recently swept 
by fire causing thousands of dollars 
damage. Blue Bonnet Shoe Com- 
pany, located on second floor, also 
suffered considerable water damage to 
finished shoes and machinery. 


® Carr Leather Company, Peabody, 
has found it necessary to issue a sup- 
pleraentary smooth calf swatch book 
for color and fashion guidance of its 
women’s shoe manufacturing concerns. 
Among colors included in new book 
are charcoal grey, new cherry red, and 
avocado green, 


Missouri 


@ Juvenile Shoe Corporation, Au- 
rora, has received the National Safety 
Council Public Interest Award for 
1953. This is the second consecutive 
year company has won the award. 

© The Kirksville plant of Lambert 
Manufacturing Company, 


manufacturer, will be closed for an 
indefinite period. 


glove 


® Townspeople of Piedmont will be 
refunded some $14,800 that was over- 
subscribed in order to help build a 
factory of Brown Shoe Company. 
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There’s a lot more to JOB PROVEN Cements 
than this test shows... 


Sure, your own “‘rule of thumb’”’ test will tell thoroughly tested and factory proved on the job 
you roughly about the body, tack, drying time _ before being placed in the United line. 
and ruboff. . . but it’s not a test of the cement’s In hundreds of shoe factories the quality 
performance. and performance of United's Job-Proven Ce- 
With United’s Job-Proven cements you can ments show that they are consistently reliable. 
depend on both quality and Call your nearest United Branch today and 
performance. They are make arrangements to test the Job-Proven ce- 


ments that meet your shoemaking requirements. 


BE BE BOND solvent type 
BE BE TEX latex type 


products of B. B. CHEMICAL COMPANY 


UNITED SHOE MACHINERY CORPORATION BOSTON, MASSACHUSETTS 
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© Despite denials by officials of In- 
ternational Shoe Company, rumors 
persist that International is planning 
to re-open its St. Charles plant to 
manufacture Florsheim shoes. 


New Hampshire 


© Survey in Manchester has dis- 
closed that most of 800 shoe workers 
who have been unemployed in that 
city are expected to be called back to 
work due to orders received following 
recent shoe fairs. 


® DeMarco Shoe Company, Inc., 
28 Tiffany Place, Brooklyn, is plan- 
ning to move to 63 Tiffany Place 
after June 1. 


© Metropolitan Leather Corp., 
Long Island City, has been chartered 
to manufacture leather products and 
also to deal in hides and skins, 


® Unadilla Footwear Corp., maker 
of women’s and children’s slippers, has 
moved from New Berlin to 253 36th 
Street, Brooklyn. The company’s pro- 
duction rate is about 1,440 pairs daily. 


® Glens Falls Footwear, Inc., Glens 
Falls, has been chartered to deal in 
boots and shoes for men and women. 


* 


SHELLAC 


for Better Leather Finishes 


EXTRA WHITE REFINED BLEACHED 


SHELLAC 


SPECIAL BONE DRY BLEACHED 


SHELLAC 


® Five Star Footwear Company, 
Long Island City, has announced re- 
alignment of its southeastern terri- 
tories. Bill Singer is regional sales co- 
ordinator with Albert Pearson as sales 
representative for North and South 
Carolina and Abe Hershbein as sales 


representative for Florida and Georgia, 


Ohio 


® Sales of Shoe Corporation of 
America, 35 N. Fourth St., Colum- 
bus, retail chain store Operator, to- 
taled $7,287,054 for five weeks ended 
May 1 as compared with $6,097,340 
for same period in 1953. 


® Selby Shoe Company, Ports- 
mouth, Ohio, has appointed Lake- 
Spiro-Shurman, Inc., of Memphis to 
handle its advertising account. 


Pennsylvania 


® More than 100 people attended a 
recent testimonial dinner for John B. 
Goldenberg of Brooks Shoe Manu- 
facturing Company who is observing 
his 40th year of service to shoe in- 
dustry. Affair was held by Philadel- 
phia Shoe and Leather Association 
at (Hotel Warwick. 


® International Salt Company, 
Inc., Scranton, is planning construc- 


tion of modern salt warehouse which 
will be located on North Branch of 
Chicago river at North Branch Street 
and Ogden Avenue. 

® Pennsylvania plants of Endicott- 
Johnson Corporation of Bingham- 
ton, New York, have expanded their 
work — now employing some 633 
workers with payroll of more than 
$1,300,000 yearly. 


Vermont 
© Pownall Tanning Company, 
Bennington, has requested authority 
to reconstruct a dam across Hoosac 


River. Hearing will be held May 27. 





Canadian Notes 


® Appointment of A. B. Hill as 
president of Davis Leather Co, and 
J. H. Gairdner as vice president has 
been announced by J. A. Gairdner, 
chairman and former president. J. S. 
Gairdner has been elected a director. 





® Canadian footwear wholesalers’ 
sales dropped 3.9% in dollar volume 
during March as compared with the 
corresponding month last year but the 
value of inventories increased sharply 
by 32.7% in this period. 








———— 
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NOW ON MICROFILM 


OF 


Lower Acid Number aiding quick solution Today you can have a permanent record of 
and requiring less alkali thereby produc- 
ing more durable, more waterproof and 


higher gloss finishes. 


Valuable articles 


provocative editorials 
ALSO COMPLETE LINE OF ORANGE SHELLAC 


Working Samples Cheerfully Submitted 


THE MANTROSE CORPORATION 
140 41ST STREET BROOKLYN 32, N. Y. 


Agents in Principal Cities 
Allied Basic Chemical Co, Harry Holland & Son, Ine, 
a Montreal 24, Canada Chicago 6, Ui. 
Iied Basic Chemical Co. 
" : R. L. Kelley 
eee ay by — ae Danbury, Conn. 
Havana, Cuba 4. G. Roger Chemical Co., Ine. 
Cc. M. Durbin Company Baltimore 28, Maryland 
Cincinnatl, Ohio H. C. Ross | 
Grant Chemical Co, — Ns | 
Secten, Mase. Burbank, California 
4. HH. Hing Company EK. M. Walls Company 
Cleveland 15, Ohio San Francisco, California 


industry news 


- All at nominal cost 


Write 
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300 West Adams St. Chicago 6, Il. 
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® Sales of women’s, misses’ and chil- 
dren’s shoes in Canadian department 
stores across the nation dropped to 
$7,734,000 in the first quarter of 1954 
compared with $7,992,000 in 1953, a 
decline of 3.2%, while such sales of 
men’s and boys’ shoes fell to $3,027,- 
000 in this period as against $3,031,- 
000, a loss of 0.1%. 


® Canadian chain shoe store sales 
increased to $2,642,000 in Feb, com- 
pared with $2,516,000 last year for a 
gain of 5% in dollar volume. This 
was in sharp contrast to preceding 
month’s sales of $2,297,000 against 
$2,458,000 for a loss of 6.6%. 

Estimated value of chain shoe store 
stocks reached $18,947,000 in Feb. 
against $17,644,000 last year in this 
period for a gain of 7.4%. In preced- 
ing month, such stocks totalled $20,- 
048,000 compared with $18,054,000 
a year ago for a gain of 11%. 


®@ Sales of women’s, misses’ and 
children’s shoes rose 2.2% in dollar 
volume in Canada’s department stores 
during Feb., compared with same 
month last year but value of such 
stocks in these stores dropped 2.3% 
in this period. 

However, sales of men’s and boys’ 
shoes jumped up 3.2% in Feb., 
against a year ago, though the value 
of such stocks in these stores fell 6% 
in this period. 


® Imports of raw hides and skins 
into Canada dropped to $985,000 in 
first two months of 1954 compared 
with $1,009,000 in this period of 
1953. Such imports increased to 
$500,000 in February against $485,- 
000 in January, though still below the 
$881,000 in December last or $504,- 
000 in February last year. 

Likewise, Canadian imports of un- 
manufactured leather declined to 
$1,305,000 in first two months against 
$1,691,000 last year. Such imports, 
too, rose in February to $692,000 
against $612,000 in January, though 
below the $768,000 in December last 
and $791,000 in February a year ago. 

There was also a decline in manu- 
factured leather imports, falling to 
$1,449,000 in first two months against 
$1,555,000 last year. Such imports 
rose to $920,000 in February against 
$529,000 in January and $454,000 in 
December last and $896,000 in Feb- 
ruary last year. 


® Canadian wholesalers’ sales of 
footwear increased 3.1% in dollar 
volume during February compared 
with corresponding month last year 
but the value of their inventories ad- 
vanced sharply 41.3% in this period, 
Canadian Government reports. 
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MUSKEGON HIDE & FUR CO. 


333 Lyman Building—Muskegon, Michigan 
P. O. Box 245 


Teletype: Phones: 2-2448 
MUSK 564 2-7696 


HIDES & SKINS 


Member: Commodity Exchange, Inc. 


Serving the | try for over 41 Years 





R & A LEATHER FINISH CO., Inc. 


MANUFACTURERS OF ALL TYPES 
OF FINISHES FOR LEATHER 


812 E. 43RD ST., BROOKLYN 18, N. Y. 


Telephone: Ulster 9.2800 


Better finishes through research 











Raw and Sulphonated 
COD — SPERM — CASTOR 
and NEATSFOOT OIL 


We are in a position to consider intelligently any 
special fatliquoring problem and make recommenda- 
tions of value. 


OTTOL OIL CO. wets 
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CALAFENE 
Binder and Filler 
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For Superior Suedes 


Permanently fixed in the fiber. Will not wash out. 
Adds weight, bulk and strength. 

Easier buffing. 

Shorter nap. 

Less crocking. 


: Manufacturers 
° complete |; 
in 
of SPecialties for : 
@ tanning trade 


Established 1900 


Apex Chemical Co., Inc. 


225 West 34th St New York 1, N.Y 


CORDORATION 


Milwaukee 1, Wisconsin 


FONDO 
FINNALINE ® 
KEEPA-SHINE ® 


(Reg. U. S. Pat. Office) 


KEPOLAC 
UNI-LAK 


KEPECO ® 
EMULLO ® 














EST. 1909 
38 Park Row, New York City 


DOMESTIC and FOREIGN 


CABLE ADDRESS 
“HAMBALT" 
NEW YORK 


HIDES and SKINS 


Dependable Receiving and Selecting Service 
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Coming Events 





May 22-25, 1954—-Annual Convention, 
Luggage & Leather Goods Mirs. of Amer 


| ica, Inc. Ritz-Carlton, Atlantic City, N. J. 


June 6-9, 1954—-Annual Convention. 
American Leather Chemists Association. 
Bedford Springs Hotel, Bedford, Pa. 


July 5-8, 1954—Golden Anniversary 
Convention of Shoe Service Institute of 
America. New Yorker Hotel, New York 
City. 


July 11-14, 1954—-Baltimore Shoe Show, 
sponsored by Baltimore Shoe Club, Inc. 
Lord Baltimore Hotel, Baltimore, Md. 


Aug. 29-Sept. 1, 1954—Allied Shoe 
Products and Style Exhibit for Spring and 
Summer 1955. Hotel Belmont Plaza, New 
York City. 


Aug. 31-Sept. 1, 1954—-Showing of Amer- 
ican Leathers for Spring and Summer 1955. 
Sponsored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


Oct. 24-27, 1954-— National Shoe Fair. 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa- 
tions, Palmer House and other Chicago 
hotels. 


Oct. 28-30, 1954—-Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 


Nov. 28-Dec. 2, 1954--Popular Price 
Shoe Show of America, Inc., for Spring 
and Summer 1955. Sponsored jointly by 
New England Shoe and Leather Associa- 
tion and National Association of Shoe 
Chain Stores. Hotels New Yorker and 
McAlpin, New York City. 


Feb. 19-22, 1955—-Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 


| Plaza Hotel, Cincinnati, O. 
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CLASSIFIED 


ADVERTISING 











Wanted and For Sale 





SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 


Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J 
Elizabeth 3-7336 





Pasting Unit 
300 Masonite board unit, smooth fin- 
ished on both sides, Complete with 
trolleys and switches. Excellent condi- 


tion. 
MODERN LEATHER & FINISHING 
cCO., INC, 
15 Spring St., 
Peabody, Mass. 











Lines Wanted for 
St. Louis Territory 


WE ARE INTERESTED in obtaining an ad 


ditional line or two for the shoe manufacturing 
trade in the St. Louis Territory. We are well 
established and are in a _ position to give 


ample representation to the proper lines Ad 
dress E-12, c/o Leather and Shoes, 300 W 
Adams St Chicago 6, Ill 





Bargains 
leather Remnants, and plenty of it, 
sorted to specifications. Textiles of all 
kinds in full piece, remnants and block 
cuts. Bargains, Only Bargains. 7 
Floors of Bargains. 

CENTRAL MERCANTILE CO., 
742 W. Taylor St., 
Chicago 6, Ml. 











Blue Splits Wanted 


BLUE SPLITS WANTED Car or truckload 
Untrimmed or trimmed. Also Blue 


quantities 
Shoulder Splits, et« Steady user 
Address E-6 
c/o Leather and Shoes 
300 W. Adams 8t 
Chicago, Ill 


Measuring Machine 
WANTED: 5-ft. Measuring Machine 
Address E-13 
o Leather and Shoes 
300 W. Adams 8t 
Chicago, Il 


Shearling Pieces Wanted 


DESCRIBE in first letter amount. location 
length of wool, and approximate size of pieces 
Address E-14 
c/o Leather and Shoes 
300 W. Adams St 
Chicago, Ill 


Rates 


Space in this department for display ad 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted" 
column, where space costs $2.00 per inch 
for each insertion 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted"’ and ‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted."’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Monday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 


300 W. Adams St. Chicago 6 





Salesman-Demonstrator 


DYESTUFF COMI NY ‘ t salesman f« 


ilified to econduet 


Help Wanted 


LESMAN \ 





Situations Wanted 











Wanted—Hartford Pattern 
Grading Machine 


\;,idress: Box 8-6, Leather and Shoes, 10 Hig 
St 3oston, Mass 





Help Wanted 





Leather Sales Technician 


POSITION OPEN leather sales technician 
to locate and travel South America—spend one 
month U. 8S. Tannery experience essential 
Spanish helpful. To represent manufacturer 
line tanning chemicals Address C-12 c/o 
Leather and Shoes, 300 W. Adams S8t Ch 
cago 6, Il 


General Manager 


POSITION OPEN For experienced genera 
manager for manufacture of riding good 

porting goo ind leather novelties Applica 
tion by letter giving full details and past 
ex perience Address E-5, c/o Leather ur 

Shoes io W Adams 8t Chicago 6, Ill 


Salesman Calling on Shoe 
Factories on West Coast 


Highly regarded Eastern chemical corp 
has an opening for a salesman to sell a 
full line of finishes, renovators, fillers 
edge-stains, etc. Write fully in confidence 
Use Air Mail. Interview in Los Angel 

Address: Box S-5, Leather and Shoes, 10 
High St., Boston, Mass 





QUALITY 
SUEDE SPLITS 
WHITE 
BLACK 
COLORS 


STRAUSS 
TANNING CO. 


LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GEORGE H. 


GRISWOLD 


14 Franklin St. Salem, Mass. 














Situation Wanted 


20 years experiences 


i tannery Addre 


18 Briarfoot Lane, Levit 


Situation Wanted 


TECHNICIAN \VAILABLI Yo 
year experience ‘ y nig fir 


lat 





What are the facts about 
CANCER 
OF THE LUNG...? 


just 20 YEARS AGO, in 1933, cancer of the 
lung killed 2,2 American men. Last 


year, it killed some 18,500 


WHY THI TARTLING INCREASE? Our re 
earcher ire: finding the answers as 
rap.dly as funds and facilities permit 
but there isn’t enough money 


DOCTORS ESTIMATE that 50 of all men 
who develop lun cancer could be cured 
if treated in time. But we are actually 
saving only just one-tenth as many 


as we should 


WHY > Many reasons. But one of the 
most important is note nough money 

for mobile X-ray units, for diagnosis and 
treatment facilitu for training tech 
nicians and physician 

THESE ARE JUST A Few of the reason 
why you should contribute pgenerousl 
to the American Cancer Societ Please 


it now! Jour donation 1 needed 


and urgently needed—tor the fhght 


against cancer 18 everybody's hght. 


Cancer 
MAN'S CRUELEST ENEMY 


Strike back —Give 


AMERICAN CANCER SOCIETY 
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A Chemical Co., Inc. 
Index to Ads Pe ah tny nage Sag se 


Atlas Refinery, Inc. 

Aulson Tanning Mchy. Co., The 
Adler, Sig, & Co. 54 Avon Sole Co. 

Amalgamated Leather Co’s., Inc. 46 4 

American Color & Chem, Co., The 57 B B Chemical Co. 

American Cyanamid Co., Dyestuff Dept. 39 Barkey Importing Co., inc. 
American Extract Co. 12 and 55 Beckwith Mfg. Co. 
Anglo-American Hides Co., Inc. 56 Borne, Scrymser Co. 

















Leather Finishes 


Quality leather finish is one of the prime ingredients that 
contributes to the art of making fine leather. 


Many years of experience together with uniformly high 
standards of production have helped to give HYDRODITE its 
respected position in the leather industry. 


The producers of HYDRODITE invite you to make use of 
their research laboratory and technical staff. 


BRANCHES: Drexel Bldg., Philadelphia; 
Union, N. J.; Salem, Mass. 


A. J. & J. 0. PILAR 
Leather Finish Specialists 


GHAPGL ST. &@ LISTER AVE., NEWARK, N. 














ESTABLISHED 1908 


Compounders and 
Sulphonators of Oil for Tanners 
and Leather Finish Manufacturers 





Established 1860 


JACOB STERN & SONS, Inc., N. Y. 


Members Commodity Exchange, Inc. 





Members Commodity Exchange Hide Clearing Association, Inc. 


HIDES —CALFSKINS 


DOMESTIC—EXPORT—IMPORT 
100 Gold Street, New York 38, N. Y. 


10 High Street, Boston 10, Mass. 
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Boyle Machine & Supply Co. 54 
Buschoff, Emil, & Co., Inc. 5| 
Chilewich Sons & Co. 69 
Comet Chem. Co., Inc. 66 
Diamond Alkali Co. 13 
Eastern Ind'l Oil Prods. Co. 68 
Fiber Chem. Corp. 67 
Fitzsimmons, J. F. 45 
Fromer, George, Co., Inc. 55 
Fulton County Mch. & Supply Co., Inc. 18 


Gallagher, Paul, & Co., Inc. 57 
Garvamnes Ab Weibull 47 
Gebhardt, A. L., Co. 49 
General Dyestuff Corp., Div. of Gen- 
eral Aniline & Film Corp. 19 
General Hide & Skin Corp. 5| 
Griswold, George H. 77 
Hebb Leather Co., Inc. 50 
Heminway & Bartlett Mfg. Co., The i 
Hickman and Clark 36 
Hollander, Heman, Inc. 58 
Horween Leather Co. 72 
Huyck, F. C., & Sons 48 
Industrial Brush Co., Inc. 9 
International Products Corp. 31 
International Ticket Co. 50 
Jenkins, M. W., Sons, Inc Back Cover 
Kenya Wattle Mfrs. Asso. 23 
Kepec Chemical Corp. 76 
Lamac Process Co. 71 
Leatex Chemical Co. 52 
Lichtman, J., & Sons 44 
Lincoln, L. H., & Son, Inc. 42 
Linen Thread Co., Inc., The 5 
Los Angeles Tanning Co. 44 
Lynn Innersole Co. 44 


Mantrose Corp., The 74 
Marden-Wild Corp. 27 
Mead Corp., The 17 
Mearl Corp., The 57 
Monteleoni, Inc. 25 
Muskegon Hide & Fur Co. 75 
National Starch Products 32 
Newark Leather Finish Co. 37 
Nopco Chemical Co. 79 
O'Brien, Joseph, Leather Finish Corp. 34 
Ohio Leather Co., The 49 
Olson Sales Agency, The 66 
Ottol Oil Co. 75 
Pilar, A. J. & J. O. 78 
Presto Color Co. 69 
Puritan Tanners Egg Yolk Mfg. Co. 43 
Quinn, K. J., & Co., Inc. 70 
R & A Leather Finish Co., Inc. 75 
River Plate Corp., The 22 
Rohm & Haas Co. 40 and 41 
Salem Oil & Grease Co. 14 
Scandinavian Oil Co., Inc. 36 
Seton Leather Co. 44 
Sheridan, T. W. & C. B., Co. 28 
Smidt, Samuel, Chemical Corp. 63 
So. African Wattle Extract Mfrs. Asso. 23 
Special Equipment Co., Inc. 15 
Standard Dyewood Co., Inc. 52 
Star, Jules, & Co., Inc. 76 
Stehling, Chas. H., Co. 26 
Stern, Jacob, & Sons, Inc. 78 
Strauss Tanning Co. 77 
Taber Pump Co. 56 
Tanexco, Inc. 35 
Tanimex Corp. 24 and 56 
Tannade Co., The 53 
Trask, Arthur C., Co. 20 
Tupman Thurlow Co., Inc., The 48 
United Finish Co. 68 
United Pigment Corp. 43 
United Shoe Mchy. Corp. 6, 7 and 73 
Vanderbilt, R. T., Co., Inc. 35 
Weber & Smith, Inc. 67 
Weil, Edmond, Inc. 58 
Whittemore-Wright Co., Inc. 78 
Wilner Wood Prods. Co. 72 
Winslow Bros. & Smith Co. 46 
Wolf, Jacques, & Co. 58 
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OVEMENTS 
THERS FOR YOU 


Here tanners’ sam rrior to deter- Small leather specimens are pre Full sides are now treated in 

f oil take-up tested with different formulations tanning drums to permit close 
to select the proper fatliquor for approximation to actual tanning 
full side testing conditions 


fully inspected an 
close regard to 


proce 


completely equipped research laboratory, 
d other tanning specialties are put through the 
Fous of tests before being released to you. 
The painstaking thoroughness practiced within these walls is the dominant 
reason why Nopco fatliquors—for every type of leather—are setting new high 
standards in efficiency . . . enabling tanners throughout the country 


to obtain precisely the results they want. 


For every processing problem you have, call on our Nopco laboratory for help. 


Our long experience, plus our modern facilities—which permit leather 

to be tested under conditions approximating those in the tannery 

are at your service. Moreover, we stand ready at all times to supplement 
our laboratory data with technical assistance rendered in your own plant 
to make certain the leathers you produce y the surface feel, 


temper, hand, break, and stretch you de 
Jant at Harrison, N. J., 


CHEMICAL COMPANY 
Harrison, New Jersey 


Cedartown, Ga. « Richmond, Calif. « London, Ont., Canada 





THERE’S 
MORE 
SPICE 


TO THIS 
Seasoning! 


Here’s how tanners get better seasoning power—and 
slice operation costs! 


The even color transfer and streak-free efficiency 
of patented Jenkins’ METLKOR — the cylinder 
brush that lasts 3 to 12 times longer — cuts season- 
ing time to a minimum. Their tough moisture- 
resistant aluminum or cold drawn steel cores won't 
sag or split, are evenly balanced. 


METLKOR bristle can be replaced! This patented 
construction has tuft-set bristle set in notched flat 
corrosion-resistant wire, wound on metal cores and 
sealed in with solvent-water-proof baked plastic 
cement. This unique construction makes 
METLKOR brushes easy to keep clean. 


Whatever the process, whether it’s seasoning or 
buffing, there’s a METLKOR to fit your needs. If 
you have a special brush problem, call on us, or 
write: M. W. Jenkins’ Sons, Inc., Cedar Grove, 
Essex County, N. J. 


TANNERS- 


METEK OR: 


BRUSHES FOR: 


Seasoning 
Brushing 

Bolster Washing 
Oiling off 
Buffing 

Dusting off 
Sponging 
Conveyors 
Feeding 
Conveyor scrubbing 
Penetrating 
Hide wetting 
Coloring 


M.W. JENKINS SONS, INC. 


Three-Quoarters’ Century of 


Cedar Grove, Essex County, New Jersey 


TELEPHONE Verena 8.5327 





